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WHO ARE 
PAGEANT PRESS AUTHORS? 


We have often been asked what kind of writers send their books to 
us for publication. Here are a few: 


@ An extremely successful author of more than forty novels (his last 
sold over 400,000) who is interested in our cooperative plan because of 
the high royalty. He is dissatisfied with receiving only ten or fifteen 
percent from leading trade publishers. 


@ A young actor, writer of excellent verse, who knows there is only oa 
cool reception for poetry at most publishing companies. 


@ The author of a book of non-fiction with a “‘different’’ theme who 
has been storming publishers’ offices in his fight against formula and who 
has decided to publish his book NOW. 


@ A teacher who knows from experience the tales children enjoy most 
j and who has written a delightful book which one of our staff artists will 
illustrate. 


@ The author of an historical novel who has learned that Hollywood 
will not consider favorably unpublished material. 


There are as many “case histories” as there are Pageant Press 
F authors. Each has his own reason for subsidizing publication of his 
P book. Our authors know that they receive the best in design and art 
work, in promotion, publicity and advertising. The extra high royalty : 
our authors receive makes it possible to regain investment and make 

a profit with the sale of comparatively few copies. The second and 

all subsequent editions are published by us without any cost to the 
author who receives a high royalty. 


Write to us today. We're prompt and courteous to deal with and 
: exert that necessary “extra effort” in your behalf. Tell us about your 
book and ask for our free booklet AA which will give you details 
concerning our publication plan. 
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4 WEST 40TH ST., NEW YORK 18, N. Y. 
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Now Sells to Big Magazines 

“What I learned about maga- 
zine writing from Palmer has 
been invaluable to me ever 
since,” writes Keith Monroe, 
widely-known writer whose arti- 
cles appear in Life, American, 
Reader's Digest, Argosy, Good 
Housekeeping, other top maga- 
zines. 


To Writers Who Earn 
Less Than $6000 A Year 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Let’s face facts: (1) editors are scrutinizing man- 

uscripts more carefully than ever before; (2) 
some writers are earning good money—selling 
more material at higher rates than ever before. 
If you’re not getting your share of editors’ checks, 
it may not be because you lack talent, but that 
you need to know more about the professional 
devices and techniques that editors look for. 
That is the kind of home-study training Palmer 
Institute has rendered for 30 years to help writers 
find the most direct road to success and recogni- 
tion. 


Remember: authorship is one of the few pro- 
fessions where earnings are virtually unlimited— 
where income depends on ability. Find out how 
Palmer may prepare you for real success. 


Free Book Tells How 


To learn how Palmer Institute home-study 
training may help you, send for free book, “The 
Art of Writing Salable Stories,” which explains 
Palmer's unique method of training for highest 
pay in all fields: short stories, novels, mysteries, 
radio-TV scripts, feature articles. Send todav. 


Palmer Institute of Authorship 
Established 1917 
APPPROVED FOR VETERANS 
Member, National Home Study Council 
1680 N. Sycamore, Desk G-111 
Hollywood 28, California 


Palmer Institute of Authorship 
1680 N. Sycamore 
Hollywood 28, Calif., Desk G-111 


send me free sample | lesson and book, “The 
Art ‘st W Writing Salable Stories,” explaining the unique 
features of your training. This request is confidential 
and no salesman will call. 
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A MESSAGE TO THE WORLD 


WANTED: A sponsor to portray the soul-stirring musical 
drama, “The Stor at Sea.” Hear the gifted officers as 
they embark on a mission of peace; good-will among men. 
See and hear them in the cabin of the World’s finest ship 
as they plan for world good. See them on the wave-swept 
deck midst the lightning’s flash and peals of thunder cs 
they talk to God when all seemed lost. Awe at His mani- 
festation that followed—and the course they pledged, to 
go—the missing link to peace, prosperity, and a better 
understanding among nations. See and hear the heart- 
throbbing acts of the humble Boy Scouts who pledged to 
go along and came back—a national and world hero. Get 
the most outstanding offer ever made to a sponsor for 
his success, in this the most thrilling labor drama ever 
written. A drama on land and sea that teaches govern- 
ments. 
MANUSCRIPT ON REVIEW 


FREDERICK P. TIMPANY 


928 So. 49th St., Philadelphia 43, Pennsylvania 


WANTED! 
SHORT STORIES 


PUBLISHED OR UNPUBLISHED 
For 


TELEVISION 


CASH IN ON THIS GREAT NEW MARKET! 
Hundreds of short stories being adapted for 
television. Payment: $150 to $500, and up. 

LET US HELP YOU 


We analyze, edit, adapt and market short story 
and stage play material for television. Super- 
vision: Eric Heath, author of “Writing for Tele- 
vision; Bob King, television writer and cinema- 


tographer. 


SPECIAL OFFER 


Reading and rendering of decision on any short 
story as to its possibilities for television, only 
$2.00. 


SEND IN YOUR STORIES NOW! 
HEATH-KING PRODUCTIONS 


1214 N. Fairfax Ave., Hollywood 46, California 


Come, gather round 


By NELSON ANTRIM CRAWFORD 


EVERAL readers have asked me where I got 

the title for this column. Full of the spirit 
of the West (I judge he is a rancher), one man 
said he'd wager it came from the old song: 


Come, gather round me, boys, and I'll tell you 
a tale 
All about my troubles on the old Chisholm 
Trail, 
Whoopee-ti-yi-yippee-yippee-yay. 


That would sound plausible for a magazine 
published in the West, and certainly any editor 
or writer could tell you of his troubles if not on 
the Chisholm Trail, at least on the literary trail. 
The fact is, however, that Mrs. Crawford, who is 
a partner in Author & Journalist as in all our 
activities, suggested “Come, Gather Round” as 
appropriate to the cooperation that should exist 
among the writing folks that read this magazine. 

Speaking of our work together reminds me of 
the Bartletts, whom many of you knew well but 
whom unluckily I knew only slightly. They were 
a splendid writing, editing, and family team. 
They never subscribed to the erroneous theory 
that a writer must go it alone. 

Another thing the Bartletts had in common 
with us was their love for cats. Several readers 
have spoken of the cat on the cover of the Octo- 
ber A&J, though one commanded me sternly, 
“Get that cat off your desk—I hate cats.” That 
writer was luckily anonymous, otherwise I'd have 
him tried by what the British call “a clowder of 
cats” after the manner of the late William A. S. 
Douglas's story, “The Cats that Tried O’Bierne.” 

The cat on the cover is our beloved Huckle, a 
blue Persian who died of a coronary thrombosis 
in 1950 at the age of 1714 years. He was a great 
personality. 

The two cats we have now are strays who came 
to us: Chica, an active grey tabby, and Angus, a 
sleek black fellow of 16 pounds, whom we named 
because of his resemblance to a purebred Aber- 
deen-Angus bull. Angus, who must be six or seven 
years old, is Chica’s guide, mentor, and friend. 
He is too dignified to care much about hunting, 
but if Chica loses a mouse she has caught, he 
retrieves it for her with speed and aplomb. 


© Magn from my fondness for cats, I am writing 
abut them this month ny raged because Na- 
ional Cat Week is November 4-10. As many of you 
know, this is a project of the American Feline 
Society, Inc., the moving spirit in which is Rob- 
ert L. Kendell, a New York advertising man. 
Nobody in history, to my knowledge, has done 
as much for cats as has Mr. Kendell. A tremend- 
ous amount of the material about them that you 
see in newspapers and magazines was inspired by 
him. He says of his society: “We are the datvation 
Army of the cat world.” If you are interested in 
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Mr. Kendell and his splendid work for cats, ad- 
dress him at 41 Union Square West, New York 3. 

I am convinced that a cat is the best pet a 
writer can have. The cat does not give us writers 
any false illusion of superiority—which is some- 
thing we all must fight against. Most writers recog- 
nize this, I believe, for so far as I know only two 
writers in history have expressed a dislike for 
cats—Oliver Goldsmith and Hilaire Belloc. The 
literary critic Taine summed it up by saying: 
“I have known many men and many cats. The 
wisdom of the cats is superior.” 


W HILE I am writing this in Boulder, Colo., 
the offices of Author & Journalist are shortly 
to be moved to Topeka, Kan. Topeka is home, 
and it is a publishing center. There the maga- 
zine will continue to reflect the generous spirit 
of the West, for Topeka essentially is a Western 
town. At the same time, the publication will gain 
certain assets without losing its old vigor. Write 
to me there at the National Bank of Topeka 
Building. 

This, by the way, is the thirty-fifth successful 
year for Author & Journalist. It was founded in 
1916 by Willard E. Hawkins, newspaperman and 
writer of fiction. I knew it and esteemed it highly 
for years before I became its editor. Let’s all join 
together to make it even more important than 
in the past. I am never going to lose sight of the 
fact—and I hope you won’t—that it is your mag- 
azine. 


you can guess, without my telling 
you, that I once was a teacher. The only ex- 
teacher I know who retains none of the earmarks 
of the profession is Jesse Stuart, the novelist. Jesse 


is Kentucky-born, six feet tall, and weighs well 
over 200. I think he could lick his weight in 
wildcats with a feather duster. He ran his schools 
on the basis of “lickin’ and larnin’” and did a 
good job with both. Some of his former students 
have had brilliant careers. I didn’t know him 
when he taught, but certainly now he is anything 
but the typical teacher. 

I am a different sort. Every now and then I 
get pedagogical, as evidently I did in the October 
magazine when I was talking about accuracy. 
Just as sure as I do, I have a fall. I let a line get 
repeated in the very midst of my remarks, in 
spite of my jong editorial training always to look 
at the line above and the line below in reading 
proof. Well, there it was—and is—a lesson for 
teacher in accuracy. 

For I still am a stickler for accuracy. Not neces- 
sarily, though, for grammatical precision. In fact, 
I rather admire the youngster who asked his 
mother, “What did you bring that book I don’t 
want to be read to out of up here for?” 


A&J’S NEW ADDRESS 


Beginning with this issue, the offices of Author 
& Journalist will be moved from Boulder, Colo- 
rado, to 1313 National Bank of Topeka Build- 
ing, Topeka, Kansas. All correspondence should 
be directed to the latter address. Anything sent 
to Boulder will be forwarded, but time will be 
saved by using the new address. 


WHAT SELLS 
A STORY? 


INTEREST is the FIRST--and the LAST re- 
quirement. 

EVERY STORY that sells must first of all in- 
terest the readers and editors. Then it must be 
of interest to the reading public. 

A SUCCESSFUL story appeals to one or more 
of these reader-interests: sentiment, the sense of 
adventure, the sense of humor, the }..actical sense 
of getting ahead, gaining a livelihood. 

If a story is sufficiently interesting to a iarge 
number of readers it will sell before ower stories 
that are more profound, more artistic, better writ- 
ten but less interesting. The established profes- 
sional writer knows this very well. 

SUCCESS in the writing game, as in all other 
games. is not for the player who allows himself 
to be discouraged. 


CRITICISM AND SALES SERVICE TERMS: 
$3.00 for each manuscript not exceeding 2,000 
words; and seventy-five cents for each additional 
thousand words (or fraction) thereafter. 
The fee for “short-short stories” of a thousand 
words or so is $3.00 each. 


Special Terms for Long Manuscripts: 
Manuscripts of 25,000 to 35,000 words _. $20.00 
$5,000 to 50,000. words 
50,000 ‘to "75,000 ‘words 
75,000 to 100,000 words 
100,000 to 125,000 words SOMO 
Over 125,000 words 

If you, are really sincere in your desire to win 
literary success, write for the 44-page booklet, “THE 
TRUTH ABOUT LITERARY ASSISTANCE,” which 
is Fi. <E ON REQUEST. It gives details of how the 
D’Orsay Service works with writers, and contains 
vital information, not obtainable elsewhere, designed 
to protect your pocketbook. 

It describes, too, the CRITICISM AND SALES 
SERVICE, and the PROFESSIONAL COLLABORA- 
TION SERVICE, which you should investigate if you 
really want to learn the “tricks of the trade” so 
necessary to success. The terms are surprisingly !ow 
and convenient. 


Ghost Writing . . . Typing Service 
Research . . . Revision 
Authoritative Help Within The Reach Of All 


@ PLOTCARDS — The Perfect Plotting 


Device 

A deck of cards which supplies plot synopses of at 
lezst 150 words each—and supplies them FOREVER 
AND WITHOUT LIMIT. No two plots can be alike 
and nothing could be simpler to operate. You simply 
deal out a hand to yourself, and you have a COM- 
PLETs WORKABLE PRACTICAL PLOT, READY 
FOR USE, not merely a disconnected skeleton out- 
line, a setting or a jumble of words or sentences. 
Beware of Imitations PRICE $1.00 


KENNETH E. D’ORSAY 


LITERARY AGENT & CRITIC 
Topanga 2, Calif. 
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“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD 


Author’s representative, literary collabora- 
tor, Author of the current non-fiction best 
selier, CHARACTERS MAKE YOUR STORY 
(Houghton Mifflin) Book-of-the-Month Club 
recommendation; WRITE THE SHORT 
SHORT (The Writers, Inc.) and her latest 


book, 111 DON‘’TS FOR WRITERS, pub- 
lished by Gehrett-Truett Hall. 
[ Fiction 
Radio 
English 
Professional | Journalism 


How to Study 

Public Spcaking 
Humor & Gag Writing 
Prob. of the Prof. Writer 
Mystery & Detective 
Article & Feature 
Advertising 

Newspaper 

Publicity 

Juvenile 

Screen 


(Approved for Veterans; 
also non-quota Forcign Students) 


Established 1923 


Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


Training 


For Writers 


L 4949 Hollywood Bivd. Hollywood 27, Colifornio 


t Is Quite True... 


ven MASTER FORMULA is not perfect. It can’t 
it in a swivel chair and pound a typewriter. It 
won't feed blank sheets of paper into a mill and 
rank out perfect stories by itself while you play 
If. The writer still has to do some of the work. 


UT .. . it has been called ‘The only new ap- 
ch to writing salable fiction in the past fifty 
ars.’ It is the only graphic explanation of the 
difference between ‘Plot Formula’ which editors 
@bhor and ‘Story Formula’ which they love. It is 
the only device which teaches the vital Three Man- 
mers Of Presentation and shows where to use each 
of them in your story. It is the only chart which 
shows you, by word count on your own manuscript, 
where every element of your story must be. 


ere is a ‘Story Formula’. It is used in 95% of 
e stories published today. Are you using it? 


A post card will bring our free Road Map 
For Writers. 


MASTER FORMULA 


P.O. Box 1741 Fresno, California 


What readers say 
Those September Girls 


Beautiful setup of my article in September, 
but there is one error. The caption, “Lloyds of 
London Insured Her a Unique Policy,” is under 
the picture of June Carter. Evelyn West, the 
gal next to Cleopatra at the bottom of page 9, 
is the one on whom the policy was issued. 

CHARLES SALAK 
Los Angeles, Calif. 


To my notion, the picture on the September 
issue and also the three nictures occupying three- 
fourths of page 9 are just a waste of valuable 
space. 

Leste E. Dunkin 
South Bend, Ind. 


Compliments on the article, “The Men's Maga- 
zines.” I especially enjoyed the brief sketch of 
Miss West. 

Pat VENTO 
Pittsburgh, Pa. 


How do you figure that glamour girl pix help 
any writer in his alleged work? If AéJ is turn- 
ing into a picture book as a newsstand eye- 
catcher, count me out. Powers models indeed! 
The Bartletts will rise to haunt you! 


ALTA B. Dunn 


Midland, Mich. 


We of the Burlesque School of Dramatic Art 
are in titters.... 


FRANK CUNNINGHAM 


On the Dream Beam 


Many, many thanks to William Campbell 
Gault for his rousing “Don’t Forget the Dream” 
in the September issue. It inspired me back on 
to my “dream beam” and I expect to stay there. 

Loraine 
Hollywood, Calif. 


Enjoys Beginners’ Letters 

Many of us are located in the small villages of 
the nation so that yours and similar magazines 
are the only touch we have with other knuckle- 
heads. Personally I get more enjoyment, and a 
shot of encouragement, out of a letter from some 
other “would be and still struggling” beginner 
than I do out of some of the learned discourses 
that illuminate the pages of the writers’ maga- 
zines. How about publishing more _ letters? 

STERLING LAING 

Burrton, Kan. 


She Practiced Her Preaching 

The November issue of McCall’s will carry a 
“one-shot” entitled “Wait Out the Night,” which 
I wrote this spring. If anyone should ask wheth- 
er I practiced what I preach—meaning in this in- 
stance whether I graphed my own story—the 
answer is, Yes, I did. 
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I Sold My First Novel... 
BUT FAST 


Here is an outstanding example of the results of energy, 
persistence, and taking advantage of the breaks 


By RacHaEL ANN 


NE DAY, penciled on the margin of a yel- 

low rejection slip from the editor of a 

leading love-pulp magazine were these 
words: 

“You have a flair for characterization. 
don't you try a novel?” 

Only those who are attempting to grasp at the 
first step on the ladder leading up, will under- 
stand how much a few personal words scribbled 
on a rejection slip mean. 

Why shouldn't I try a_ novel? 
I lose? 

After inquiring, I got a highly recommended 
book on the technique of writing a novel. First, 
I read it through. Then I began to study it 
chapter by chapter. 

Two things stood out. One was a quotation 
from Samuel Johnson: 

“The greatest boon man has is the privilege 
of self-expression.” 

‘The other, in effect: 

“In a novel one must have something to say 
and say it.” 

If | wrote a novel, I asked myself, what would 
I have to say? 

Then one morning, Madame Lucy Prescott 
walked into my life. She limped into it, rather, 
on an ebony cane. 

She materialized in a daydream. I have for- 
gotten whether she came from the suds on the 
dish water or out from under the bed on a dust 
mop ... When one aspires to write, the mind 
wanders, and odd characters present themselves 
at odd moments and in very odd places. 

I may have seen the black cane before I saw 
her. She was its captive. With all her determin- 
ation, self-reliance, and will power, she could 
not take one step without it. 


Why 


What could 


A graduate of the University of Wyoming, Mrs. 
Fish has contributed short stories to numerous 
magazines. ‘The Newel Post, the novel whose 
progress she describes in her article, was published 
by Coward-McCann, Inc., and had a remarkable 
sale for a first novel. She now is at work on a 
novel of the West. She lives in Wheatland, Wyo. 


Now, in Wyoming, where I live, Madame is 
not the title one gives to an imperious lady with 
an ebony walking-stick. And Madame Lucy was 
very definitely a nice, dignified lady. She could 
not have possibly come from anywhere but a fine, 
old estate in the East. I could see quite plainly 
just the place where she lived. 

Yet, if there had been any one thing drilled 
into me, when I was studying fiction writing in 
college, it was: 

“Write about the people and the locale you 
know.” 

Madame Prescott most certainly did not belong 
in Wyoming, nor would she settle there. 

People in the East had been writing about the 
West for years. Why could not the tables be 
turned for a change? What did I want to say 
about the East? 

Madame Prescott decided the matter. She in- 
formed me she had something to say for old 
traditions and a way of life that she felt were 
fast becoming extinct. She had a fanatical love 
for her estate and the great nation in which she 
lived. She had a bone to pick with the super- 
sophisticated novels of the day. Would I please 
put her into a book and let her speak for her- 
self? 

If I were one of those orderly writers who 
outline plots, and draft chapters meticulously in 
advance, having well in mind a beginning, a 
middle, and an end, before starting out, Madame 
Lucy would not have given me such a bad time. 

I am not an orderly writer who does any of 
these things. My method is a kind of start-and- 
Stagger system. I plot as I go. And when the 
story has at last unfolded, I am as much sur- 
prised at its ending as anyone. I write the hard, 
hard way. 

Each day Madame Prescott introduced me to 
another member of her family and household. 
I got to know them intimately. They did not 
keep one thing from me. They took me with 
them wherever they went. They presented me 
to their neighbors and friends. 

I roamed with them at will about the beautiful 
estate, Rose Trenton. I poked into every cranny 
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of their home. They became as real to me as 
anyone I have ever known. Their house was as 
vivid in my mind as the house next door. 

I projected myself so utterly into their lives 
and locale, that, when the novel was finished, 
the characters and house stayed with me for 
weeks, even months. 

Madame Prescott became Aladdin with the 
lamp. I was her slave. And in the process of 
serving her and her family, they plotted the 
story they wished me to tell. It took time, six 
years of it, pounds of paper, and a mile of 
typewriter ribbons, laid end-to-end. When I 
was through with the Prescotts, I had written 
the novel. 

For sure, I had a book, stacks and stacks of it! 
It spilled out of the breakfast nook into the 
kitchen and on into the living-room. My husband 
stepped over it, ate around it, heard snatches of 
it, until he was blue in the face! 

Now, during the time the novel was being 
written, I was leading a dual life. While part of 
me was under the complete spell of Madame 
Lucy in upstate New York, there was another 
part of me living in Wyoming. There was a war 
going on. One could not close oneself away from 
it and do nothing but write. Time must be given 
to act as a nurse’s aid, to recruit for the WAVES 
in the home town, to serve as state president of 
a women’s organization. Hours to be given out- 
side the world of Madame Prescott and her affairs. 

All these services brought their rewards in the 
smany contacts made. They had in them an op- 
peers for two trips to New York. 

I shall never forget the unexplainable feeling 
had the first time I passed through my mythical 
alley. It was night. I looked out my Pullman 
indow to get a street-light view of merge 
here Paul and Cathy Prescott came to shop. | 
ought, Off there is Rose Trenton. I wonder 
hat Madame is up to? 

It was upon this first trip to New York City 
that a short story of mine, “Lost Wings,” ap- 
eared in the current issue of Family Circle, and 
had the pleasure of meeting the editor. For 
J had kept right on with my short story writing 
while working on the novel. During its comple- 
tion other of my stories were sold. The short 
Stories were of the people and the country | 
knew, but the novel continued to grow from 
the Eastern roots of my forebears. 

_ Yet it was at a conference in Denver, unrelated 
to my writing, that a contact came which gave 
the novel its break. An editor, attending the 
Same meeting, became interested in Madame Lucy 
‘and what she had to say. He offered to look at a 
‘portion of the novel. W hereupon, the first third 
of the book was conditioned and sent on. 

4 It was read and returned with some good 
“criticism and a promise to speak in Madame's 
behalf to a pubdiher in New York where the 
editor was soon to go. 


HEN it came! A request, by air mail, from the 
publisher in New York. The magazine editor 
had done a fine job for Madame Lucy. The pub- 
lisher wanted to know more about her. He was 
interested in seeing the book. He promised a 
quick decision. 
This left me dazed! 
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Here was an air mail 


letter from a publisher who wanted to read The 
Newel Post! ‘Chere was still two-thirds of it to 
be revised and typed! This was the tenth of June. 
I was supposed to be at a meeting in Fort 
Worth, the third of July! 

An S$. O. S. call was sent to my sister in Denver. 
She and her husband came to my aid. They 
moved in. While I revised my sister typed the 
finished copy. When I left for the convention 
my manuscript was on its way. 

Even now, I break out into perspiration, when 
1 think of the ponderous hunk of novel descend- 
ing on that publisher in those hot days of a 
New York July. Such temperatures are not con- 
ducive to good temper let alone the patience to 
stick it out to the end with the Prescotts. 

This man not only endured the weather along 
with the book; he survived both of them and, 
moreover, wanted to publish the novel. But... . 

Could I cut it? It was far too long. Would I be 
willing to make some plot changes? 

Darned right, I could! —and would. 

Upon receiving the revision, he still wanted 
the book. But could I cut it a little more? Could 
I make some more plot changes? Could I remedy 
this sequence? Strike out that? 

You bet I could. So began the second revision! 


E still wanted to publish the novel. But 

through no fault of mine, the novel had been 
cut too much. Would I be coming to New York, 
where we might sit down and talk things over? 

I would not be coming to New York! But I 
did come. 

Conferences with both the publisher and _ his 
editor. Flowers! Luncheon in the Oval Room 
of the Ritz! Dinner with the publisher and his 
wife in their apartment. Tickets to the theater. 
Tickets to the first release showing for the press 
of Mrs. Mike. All these courtesies . . . and more. 
A sketch of the book jacket . .. . a contract 

. tears of joy! 

Don’t tell me how cold and cruel editors and 
publishers are! They are the most understand- 
ing, helpful, considerate people ever! At least, 
mine are! 

November! Could I have the last revision done 
by the first of the year? 

I told him it would be there! 

1 left New York with a contract, a book jacket. 
Everything but a book! 

Writing in my roomette on the train out of 
New York. Writing in the ladies’ waiting room 
in the Chicago station between trains. Babies 
crying, trains being called, people milling around! 
Who says one has to have solitude and quiet to 
write? The last revision had to be done by the 
first of the year! 

The Denver sister had moved to Sacramento. 
Air mail batches of the Prescotts flew from Wyo- 
ming to California; from California to New York! 

Christmas coming on. The manuscript taking 
over the house! My typewriter going it ten to 
15 hours a day! More air mail to Sacramento. 
More air mail to New York. What the heck to give 
my husband for Christmas? The man who moved 
like a shadow in the background these days. 
Running his business, cooking his own meals and 
mine, making me take time off to eat. 

[Continued on Page 30) 
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SEVEN BASIC QUESTIONS 


When I'm bogged down in a fact article, I lick my problem by answering them 


By J. Howarp DonAHUE 


E‘vE* with a good article idea before us— 
with preliminary investigations and interviews 
completed—most of us find it altogether too easy 
to bog down with inertia just at the time when 
we should be busily starting to transfer ideas 
to paper. 

Looking back, we may recall that thoughts 
seemed to flow more readily when we were work- 
ing on that course in writing (or any other sub- 
ject, for that matter). But mark this vital 
difference between the two situations. Much of 
our written work as students was in reply to 
specific questions. Those questions forced us to 
concentrate on the subject—to focus our thinking 
sO as to produce more or less cogent writing. 

Recently I decided to apply the same technique 
to my article writing. My first step was to formu- 
late a series of questions—seven of them. The 
first three were designed to replace inertia with 
enthusiasm until it reaches the writing pitch. 
Note that the second question relates to the 
reader—helps form a mental picture of the ty 
of person who will be interested in the pea 3 
The last three questions concern construction. 

Ready for the questions? Here they are. Don't 
be satisfied with answering these questions mental- 
ly. Type the answers out completely; that’s part 


of the secret of getting yourself into the writing 
mood 


1. How did the idea originate? Many times, en- 
thusiasm fades or disappears because we have for- 
gotten the circumstances which first suggested the 
idea to us. By recalling those details to our mind 
we not only recapture the initial enthusiasm but 
also start a chain of related thoughts that project 
well into the body of the article. 

2. What do you hope to accomplish for the 
reader? How will he benefit by reading? There’s 
something satisfying in feeling you have helped a 
fellow man. As a writer you have frequent oppor- 
tunities to indulge in that satisfaction. You may 
add to your reader’s general information by giving 
him unfamiliar facts. You may entertain him. 
You may 5 2 him get more enjoyment out of his 
work or his hobby. 

3. Why does writing on this subject appeal to 
you? That question demands a very personal an- 
swer. You have a certain degree of interest in the 
idea or it. wouldn’t have occurred to you in the 
first place. But why do you want to write about 
it? Will you gain prestige? Get a kick out of des- 


cribing a hobby? Help promote an idea that ap-: 


peals strongly to you? —? 

4. Who is the typical reader you aim at? Never 
mind his appearance, but try to determine his 
probable age group, his interests, his station in 
life. 

The importance of knowing your readers can 
be illustrated by considering an article about 
letters of application. If the article were for pub- 
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lication in a magazine slanted toward recent high 
school graduates, you'd use an entirely different 
treatment from that in an article on the same sub- 
ject for a magazine read by businessmen. 

5. How can you capture the reader’s interest 
right at the start? After you have developed an 
idea for the lead, try to think up a second pos- 
sible opening. It may be different enough to 
suggest an entirely new train of thought regard- 
ing the development of the article. 

A technique I have found useful is to draw the 
reader right into the beginning of the article by 
causing him to picture himself faced with the 
problem to be discussed. 

Study openings of current articles with question 
No. 5 uppermost in your mind. Analyze the meth- 
ods used by other writers to capture the interest of 
their readers. 

6. How will you develop the idea to retain in- 
terest? The answer to this will probably cause you 
to combine explanations with illustrative incidents. 
The latter are to help the reader form his own 
conclusions—those conclusions you want him to 
form. Whenever you want to get a point across 
or make a suggestion, dress it up in story form— 
tell how someone else did something that brought 
the desired result. Let the reader draw the con- 
clusion that he could act in a similar way with 
equal benefit to himself. In an article, “Hints 
to the Job Ahead,” I contrasted the experience of 
a girl who diligently worked for promotion with 
the attitude of a lackadaisical employee who con- 
tinually bewailed the fact that her ability went 
unrecognized. That made for more interesting 
treatment than preaching the virtue of industry. 


F you want to inject a note of criticism in an 

article, you can often do it more effectively by 
quoting an authority (even though you yourself 
may be an authority on that particular subject) . 
Not only does that method lend a certain air of 
authenticity, but it also deprives the reader of 
the opportunity to disagree with the opinion of 
the author! 

7. What will be a good, punchy ending? Per- 


haps you want the reader to take some definite _ 
action. Or you may be trying to influence his‘ 


thinking. Or you may desire to leave him with 
a feeling of goodwill toward you and the publi- 
cation by reminding him of the benefits he will 
attain by carrying out the ideas in the article. 

An inherent value of this seven-point technique 
is that it requires preliminary thinking and writ- 
ing. Forcing yourself to answer this series of 
p besa is sound insurance against dawdling and 
aydreaming. Once you have written the answers, 
you'll be seated at the typewriter with a set of 
well-organized ideas that are straining to leap 
through your finger tips to the keys. You'll be 
embarked on a non-stop project. 
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Even if you're a professional, you can’t afford to miss 


TIPS FOR BEGINNERS 


By ALAN SWALLOW 


Do you have a book manuscript bound before 
submitting to a publisher, or should it be sent 
loose in the box in which the paper came? One 
hears so many weird things in this regard, most 
of them contradictory. One person, supposed to 
know, says a bound manuscript will not be read 
—which sounds foolish. 


Foolish or not, the custom is to submit book 
manuscripts loose. and the box for typewriter paper 
usually makes the most convenient package for 
the pages. I would advise always to submit book 
manuscripts in such loose form. 

The reason the questioner may think this is 
foolish is probably obvious. It would seem more 
convenient to the editor if all pages were fixed 
together in some fashion so that he could read 
much like reading a book. Besides, it would keep 
the pages fresh, etc. 

. Asa matter of fact, I personally, as editor of a 
publishing house, do like to read from bound 
-manuscripts, particularly when the manuscripts 
are short. But I seem to be in the minority in this. 
’ The reasons are these. Almost the only way of 
binding an average book manuscript is to place 
'the pages in a spring binder; yet that binder is 
hazardous, since the pages can easily slip out 

_and scatter over a floor, much to the annoyance 
~ of any reader. Also, pages bound along the margin 


_ usually are more difficult to read. Editors are prac 


 ticed at handling the loose pages, and that’s the 


_ The handiest list now available, to my know!- 
edge, is in The Literary Market Place published 
annually by the R. R. Bowker Company and prob- 
_ably available in your library. 


Where can I find a literary agent to whom I 
-can send a varied assortment of materials—con- 
_ sisting of some 30 feature articles on many sub- 
_ jects and varying from 300 to 4500 words; some 
150 greeting-card verses for all occasions; two 
column features (about 50 columns prepared for 
each)—for consideration and selling on a straight 
10 per cent commission on sales? 


The answer is—nowhere, so far as I know. I 
know of no exception to the position taken by 
agents that they cannot handle very brief material 
such as this writer has chiefly suggested. Fillers, 
brief articles, greeting-card verse, much syndi- 
cated material, all net so little that an agent can- 
not afford to handle the material on a 10 per 
cent commission. After all, 10 per cent of $1.50 


12 


is 15 cents, and that hardly pays for postage and 
stationery! Therefore, the only material which 
this writer has which might interest an agent on 
straight commission basis would appear to be the 
few long articles which might sell for enough 
money to be rewarding. Like other writers, the 
questioner should try selling the shorter pieces 
himself. 


Is the material in letters considered the prop- 
erty of the recipient? For years I have corre- 
sponded with people in other countries and many 
letters contain a wealth of interesting material, 
historical facts, etc. Could these be used as article 
material or as a base for an article without in- 
fringing on the writer's rights? 

The answer to the first question is no. Letters 
are considered the property of the writer. ‘They 
may not be quoted without permission of the 
writer. However, information in letters may fre- 
quently be used much like other information—as 
public property. One could not quote directly 
without permission of the writer of the letter, nor 
mention him by name without his permission; 
furthermore, one could not give information 
which would otherwise identify the writer of the 
letter or any information which might be con- 
sidered confidential. Truly, the best way of 
handling this situation is to indicate to the writer 
of the letter the information you wish to use, and 
seek his permission first. If he refuses, find an- 
other source for the information. 


How can a new or beginning writer break into 
the popular market? 


Breaking in is not likely to be casy. Many 
writers have started with the low-paying markets, 
where the competition is less than in the largest 
markets; this writer then tries to make a gradual 
shift to higher pay. 

Many other writers start by wfiting simple 
things—commonly fillers or the briefest pieces of 
any category—and then work toward the longer 
pieces. 

Still others would prefer to work along for 
years with rejections until they learn to break 
in with large sales first. 

The individual needs to make his own choice. 
Each method has been used successfully. Any 
method takes intense work and learning how to 
do the job. In a sense, there are no short-cuts: 
there are merely roads to take to learn to do what 
is needed, and one road will appeal more to one 
person than to another. Perhans he likes the 
scenery better or finds it smoother. 
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E about fellowships open to writers? 
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CAN YOU BELIEVE 


The Crime Magazines? 


An experienced newspaper man gives the lowdown on how so-called 


facts are handled 


By W. S. ALLEN 


magazines, each carrying the alleged factual 

account of the same murder case. Yet each 
story varies from the other in its report of the 
facts, the start and disposition of the case, and 
the work of officials who conducted the investiga- 
tion. 

In one version, there is no disposition, the 
writer or the magazine being in such a hurry to 
be first that the conclusion says the accused is 
awaiting trial. It would have been right amusing 
if, while the story was in the mill, the accused 
had been cleared and released and another per- 
son convicted. It has happened. It easily could 
have happened in this story since there was no 
confession nor did officers have anything more 
than circumstantial evidence. 

The second story was a little better. It said the 
accused was committed to a hospital. Still, neith- 
er story adhered to facts and the writers injected 
their own interpretations and facts for the sake 
of color and a sale. How do I know? Well, I 
worked this case as a newspaper reporter. I was 
on hand when the case opened and when it 
closed. 

This is just one of the many classic illustra- 
tions of inaccurate reporting of facts that I have 
come into contact with during the past several 
years. In fact, I am rapidly coming to the point 
where I am wondering whether there is any truth 
in most of the stories I read in true crime maga- 
zines other than the fact that there is a victim 
and somebody gets convicted. 

As a newspaper reporter in a rather fertile 
true crime area, I have covered innumerable 
murders, criminal investigations, and court trials, 
as much of my reporting has been related to law 
enforcement work. Many of these cases I later 
read in true crime magazines and I would not 
have recognized them, if I hadn’t worked them 
myself. 

The editors of most of the true crime maga- 
zines—I have talked to a few—attempt to monitor 
their stories as much as possible to be sure they 
are factual and written in the sequence of the 
— of the investigations. It is impossible, 
owever, for editors or their assistants to investi- 
gate stories personally. In most case they are 
forced to depend solely on the writer. 

So don’t blame the editors too much. Most of 
‘them do the best they can under the circum- 
stances. Blame the writer for failure to investi- 
gate a case thoroughly, for throwing together 
whatever comes to mind, for injecting facts and 
circumstances that weren’t there, for coloring the 
story to suit his fancy, for being in such a hurry 


Sh my desk are copies of two true crime 
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to make a sale that he recklessly distorts the 
truth. 3 

The majority of true crime stories are written 
by professional writers, who do nothing else and 
depend on murder and crime for a livelihood. 
I have had some experience with these writers, 
too, both in personal contact and by mail. 

Many of the stories appearing in the magazines 
are written entirely from newspaper clippings 
secured through a clipping service or through 
some contact. There are other writers who will 
spend a day in a locality and expect in a few 
hours to obtain all the information pertaining to 
an investigation which covered many months. 
There are some others who are a bit more con- 
scientious about their work and who don’t mind 
spending a little time on a case to be sure that 
their facts are correct and the story is free of 
libel. 

I have no objection to the professional true 
crime writers nor do I have any axe to grind 
with them except that for once I would like to 
read a story sticking to the truth from start to 
finish and unblemished by the writer’s personal 
thoughts of how the investigation should have 
been conducted in order to make sure of a sale. 
Most murder cases will carry themselves without 
the writer’s injecting unwarranted color. 


bd I turned in a story to my newspaper as full 
of inaccuracies and inconsistencies as many I 
have read in some of these “fast buck” accounts, I 
would have been fired yesterday. 

The difference is: my editors are on the scene 
and can easily check the story. The magazine 
editor is several hundred miles away usually, and 
must rely on the writer and accept the story at 
face value. 

Distorting criminal. investigation facts doesn’t 
make for good public relations with law enforce- 
ment officials, particularly when the writer re- 
quests cooperation in some future case. This I 
know, for I have heard hundreds of officials ex- 
press themselves. I also know that good relation- 
ship with officials is invaluable to the true crime 
writer. 

Maybe my newspapering has made me a bit 
wacky on facts. Nevertheless, I prefer to put a 
little more time and effort into a story, get the 
facts correct, and give credit where credit is due. 
It pays off in the long run. It helps one’s repu- 
tation with editors and the checks are larger. ‘The 
best example of this is the $300 check on my 
desk for a story of the same crime that two other 
writers dashed off, getting less than half that 
amount. 
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Laurel Publishers (named for the state flower 
of Pennsylvania) has been established as a division 
of International Textbook Co., Scranton 9, Pa., 
to publish technical, business, hobby, craft, and 
juvenile books. 

— 

Westminster Press, Witherspoon Bldg., Phila- 
delphia 7, is beginning to publish biographies, 
autobiographies, and other non-fiction of interest 
to the general reader. Previously the firm’s non- 
fiction was confined to religious works. 

William R. Scott, Inc., 8 W. 13th St., New York 
11, publishes only books that have a school market 
as well as a trade market. The company suggests 
a query with a brief outline before a manuscript 
is submitted. 

— Ab] — 

Rinehart Books, Inc., is the present name of the 
technical division of Rinehart and Company, Inc. 
It was formerly known as Murray Hill Books. It 
issues textbooks in television, radio, electronics 
electricity, and other technical or practical sub- 
jects. The editor is J. Richard Johnson, 232 
Madison Ave., New York 16. 

— — 

Discontinued book publishers: Pamphleteers, 
Inc.; Gaer Associates, Inc.; Marcel Rood Co.; P. 
D. and Ione Perkins. 

Ae] — 

Race Review, monthly publication of the 
Thoroughbred Guild, has temporarily suspended, 

as has also Tomorrow. 
— — 

Smiths, Inc., 1008 Electric Bldg., Fort Worth 2, 
© Tex., is interested in full length novels. Address 
J. Hulbert Smith. 

— Ab] — 

Yankee, Dublin, N. H., has discontinued fiction 
> but still buys verse at 25c a line and articles of 
~ 1000 to 1500 words at Ic a word up. Prose should 
preferably be illustrated. Subject matter must 
relate to New England and may include arts and 
crafts, travel, homes, personalities, food, books. 

— Ae] — 

Trailways Magazine, dealing with bus trans- 

portation, is no longer published. 
— Ae] — 
Sunset, formerly published in San Francisco. is 
+ now located at Menlo Park, Calif. It still buys 
only from West Coast writers. 
: — — 
_ Cid Corman, editor of Origin, quarterly pub- 
lished at 51 Jones Ave., Dorchester 24, Mass., 
reports that the magazine is strictly avant garde 
and non-commercial. Writing, to be acceptable. 
must be “progressive in its impetus.” 

Ae] — 

Trails, poetry magazine edited by Fred Lape, 
Esperance, N. Y., is no longer in the market for 
material, as it will cease publication at the end 
of the year. 
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What Editors Want Now 


Robert L. Greene, editor of Cycle, 1015 S. La 
Cienaga Blvd., Los Angeles 35, is especially in- 
terested in articles on sporting events, experi- 
mental jobs, and engineering advancements in 
the motorcycle field. Rates, 2c to 4c a word, pho- 
tographs $3 to $5, cover shots up to $25. The 
magazine particularly wants contributions from 
the East and the Middle West. 

— Av] — 

Straight is the new name of Boy Life. It’s in 
the market for fiction for teen-age boys and girls, 
aiming especially at the 15-16 year group, with 
emphasis on Christian character and attainments. 
From $25 up for a story. Serials to 20,000 words 
in instalments of 1000 words. Articles and photo- 
graphs are also wanted within the magazine's 
field. Sample copies of the publication to authors 
and illustrators on request. The editor is Carol 
Lee Arnold, 20 E. Central Parkway, Cincinnati 
10, Ohio. 

— Ae] — 

Poetry plans a special Asian issue to feature 
Philippine poets. MSS. should be submitted to 
N. V. M. Gonsalez, University of the Philippines, 
Manila; Only poems not previously published in 
the United States will be considered. 

Ag] — 

Heath-King Productions, 1214 N. Fairfax Ave., 
Hollywood 6, are establishing a Television Script 
Library to be made available to television stations, 
producers, and advertising agencies. It is their 
desire to contact writers who may have stories, 
published or unpublished, that can be adapted 
for television programs. The principal demand is 
for mysteries, romances, adventure stories and 
Westerns, to be made into video films. 

— Ae] — 

Motor Trend, 1015 S. La Cienaga Blvd., Los 
Angeles 35, wants material with a fresh approach 
to automotive subjects. Articles should be 1500 
to 2000 words, illustrated with suitable photo- 
graphs. The magazine is not a trade journal but 
is slanted to the average motorist. Payment is up 
to 6c a word, $4 per photograph. Query Walter 
A. Woron in advance. 

“Quickees” 30 to 80 words long are especially 
sought by United Hobbies, 284 E. Oak St., Osh- 
kosh, Wis. Articles on hobbies are also wanted. 
Minimum Yc a word for prose, 50c a picture. 
Larry Notmar is editor. 

Ae] — 

Greenberg: Publisher is in the market for cook 
books, sports books, how-to books, in addition to 
the general run of fiction and non-fiction. 

— Av] — 

Here! is a new humor magazine aiming to 
follow the tradition of Judge and the old Life. 
Light features from 50 to 2500 words are sought 
by the editor, Del Poore, 400 North Broad St., 
Philadelphia. Varying rates. The price for car- 
toons, however, is a standard $20 each. 
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Your Chance in Television 


There are markets in the East and the West for writers in 
this big, new, inviting field 


The New York Setup 


By Bruce E. STRASSER 


ITH THE first flurrying of autumn leaves 
in Central Park and the frantic hurrying 
of actors and actresses making the rounds 


after returning from summer stock, there comes 
the annual confusion on Radio-TV Row as to 


what producer is doing which show over which: 


network and has he a sponsor. Contacts are being 
made and scripts read, but until the chips are 
down (the advertiser’s blue chips, that is) few 
contracts are signed and few scripts are bought. 
It doesn’t pay to relax, however. Suddenly every- 
thing calms down and one finds that many drama- 
tic shows have signed contract writers, others 
have bought “enough scripts to last the winter, 
thank you,” and the tyro TV writer is in for a 
hard cold winter. Especially now that CBS has 
instituted a policy of accepting scripts only from 
writers’ agents and “published” writers, the TV 
script market for free-lance writers is quite small. 

Generally speaking, in order to get a TV script 
read the writer must have a creditable background 
in television or another medium. For instance, 
“Cosmopolitan Theater,” an hour dramatic show 
on the DuMont Network, presents dramatizations 
of outstanding stories which have previously ap- 
peared in Cosmopolitan magazine. So any of you 
writers who have landed a short story in that 
magazine would do well to contact Louis G. 
Cowan, at 575 Madison Avenue, New York, for 
more information. 

The current trend in video, according to many 
TV producers, is away from “live” productions 
and toward filming plays fer TV consumption. 
This opens a new field for writers: writing hour 
and half-hour screen plays. Hollywood will, of 
course, supply a large percentage of qualified film 
writers, but eventually every film package company 
will have at least one film writer on its ‘staff. The 
field is expanding rapidly. 

In the following list of television markets, the 
name of the show, type, length, network, and pr>- 
ducer are listed. Each uses at least one script per 
week. Some, however, prefer to use a_ small 
“stable” of personally known writers who can be 
depended upon to turn out the required number 
of acceptable scripts. Send your script directly to 
the producer. «He is always in the market for an 
unusual story. Perhaps he'll buy it and give vou 
an assignment for another. 


DRAMATIC SERIALS 

A Date with Judy, comedy, ABC. Producer: Ted 
Ashley, 545 5th Ave. 

Aldrich Family, comedy, NBC. Producer: Lester 
Vail at William Morris Co., 1740 Broadway. 
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Captain Video, adventure, DuM. Producer: Olga 
Druce at Benton and Bowles, 444 Madison Ave. 

The Egg And I, soap opera, CBS. Producer: Mont- 
gomery Ford at CBS, 485 Madison Ave. 

The First Hundred Years, soap opera, CBS. Pro- 
ducer: Murray Bolen, at Benton and Bowles, 
444 Madison Ave. 

Flying Tigers, adventure, DuM. Producer: Frank- 
lin Bruck (Advertising Agency), 1270 6th Ave. 

Mama, comedy, CBS. Producer: Carol Irwin, 277 
Park Ave. 

Miss Susan, soap opera, NBC. Ted 
Ashley, 545 Fifth Ave. 

One Man’s Family, dramatic, NBC. Producer: 
Carleton E. Morse, 30 Rockefeller Plaza. 

Search For Tomorrow, soap opera, CBS. Producer: 
Charles Irving at Biow Co., 640 5th Ave. 

Tom Corbett, Space Cadet, adventure, ABC. Pro- 
ducer: Allen Ducovny at Rockhill Radio and 
TV Co., 18 East 50th St. 

Two Girls Named Smith, comedy, ABC. Producer: 
Richard Lewis, 509 Madison Ave. 

Young Mr. Bobbin, dramatic, NBC. Producer: Joe 
Scibetta, Young and Rubicam, 285 Madison Ave. 
Dramatic serials usually have contracted writers 

who script all episodes. However, from time to 

time, there is an opening. Some shows, such as 

Tom Corbett, Space Cadet, are written by free- 

lance writers on assignment, so query these pro- 

ducers for possible jobs. 


DRAMATIC PROGRAMS 

Armstrong Circle Theater, (Half hour), NBC. 
Producer: Hudson Faussett at Batten, Barton, 
Durstine & Osborne, 583 Madison Ave. $500- 
750 for free-lance scripts dealing with Ameri- 
cana. Must be believable, human interest with 
happy ending. No crime or horror stories. No 
villains. 

Big Story (half hour), NBC. Producer: Bernard 
Prockter, 221 West 57th St. Scripts on assign- 
ment. 

Big Town (half hour), CBS. Producer: Charles 
Robinson, CBS, 485 Madison Ave. Scripts on 
assignment. 

Charlie Wild, Private Detective, (half hour), 
CBS. Producer: Larry White at Regis Produc- 
tions, 1 East 48th St. 

Crime Photographer, (half hour) , Scripts: Arthur 
Heinemann, CBS, on assignment. Producer: 
Martin Manulis at CBS. 

Crime Syndicated (half hour), CBS. 
Jerry Danzig at CBS. 

Crime with Father (half hour), ABC. Producer: 
Wilbur Stark, 510 Madison Ave. 

Danger (half hour), CBS. Scripts: Arthur Heine- 
man at CBS. $350-$450. Suspense theme. 

Ellery Queen (half hour). DuM. Producer: Nor- 
man Pincus, 101 West 55th St. 


Producer: 


Producer: 
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Faith Baldwin Theater (half hour), ABC. Pro- 


for adaptations of Faith Baldwin stories. 

Gabby Hayes Show (half hour), NBC. Producer: 
Martin Stone, 4 West 58th St. 

Hands of Destiny (half hour), DuM. Producer: 
Charles Parsons at DuMont, 515 Madison Ave. 

I Cover Times Square (half hour), ABC. Pro- 
ducer: Harold Huber, William Morris Agency, 
1740 Broadway. 

Kraft Theater (hour), NBC. Producer: Stanley 
Quinn at J. Walter Thompson Co., 420 Lexing- 
ton Ave. Free-lance scripts. 

Lamp Unto My Feet (dramatic sequences) , CBS. 
Producer: Isabel Redman at CBS. 

Lights Out (half hous), NBC. Producer: Herbert 
Swope, Jr. Free-lance scripts, $350 for originals. 
Supernatural drama. 

Lucky Strike Theater (hour), NBC. Producer: 
Robert Montgomery at Neptune Productions, 30 
Rockefeller Plaza. 

Lux Video Theater (half hour), CBS. Scripts: 
Richard McDonagh at J. Walter Thompson Co., 
420 Lexington Ave. 

Man Against Crime (half hour), CBS. Producer: 
Ed Montagne, William Esty Agency, 100 East 
42nd St. 

Martin Kane, Private Eye (half hour), NBC. 
Producer: Frank Burns, Kudner Agency, 575 
Madison Ave. 

Mr. & Mrs. Mystery (half hour), WOR. Pro- 
ducer: Harvey Marlowe, 20 East 47th. St. 

Philco Playhouse (hour), NBC. Scripts: Julian 

Claman, at Talent Associates, 150 East 52nd 

St. $500-$1000 for adaptations of plays, novels, 

and original scripts. 

Not For Publication (15 minutes), DuM. Pro- 

ducer: Roger Gerry at DuMont. 


_Plainclothesman (half hour), DuM. Producer: 


John Clark at Transamerican Productions, | 
East 54th St. 

Rocky King, Detective (half hour), DuM. Pro- 
ducer: Jerry Layton, 551 5th Ave. 

Shadow of the Cloak (half hour), DuM. Pro- 
ducer: Roger Gerry at DuMont. 

Somerset Maugham Theater (hour), NBC. Pro- 
ducer: John Gibbs, 30 Rockefeller Plaza. 
Starlight Theater (half hour), CBS. Scripts: Ar- 
thur Heinemann at CBS. Produced by Martin 
Ritt and CBS. $350 for originals and adapta- 
tions with romantic theme. 


Studio One (hour) CBS. Producer: Worthington 


Miner, CBS. Scripts: Arthur Heinemann at 
CBS. $900 for originals, $500 for adaptations of 
plays, novels, and short stories. 

Suspense (half hour), CBS. Scripts: Arthur Hein- 
emann, CBS. Producer: Robert Stevens at CBS. 
$350-450 for originals and adaptations with sym- 


pathetic character in danger. 

Tales Of Tomorrow (half hour), ABC. Pro- 
ducer: George Foley and Dick Gordon, 9 East 
54th St. Scripts on assignment. 

Trapped (half hour), WOR. Producer: Harvey 
Marlowe, 20 West 67th St. 

Treasury Men In Action (half hour, NBC. Pro- 
ducer: Bernard J. Prockter, 221 West 57th St. 
We, The People (half hour) NBC. Dramatic 
sequences. Director: Preston Wood, Young 


16 


ducer: Barry Enright, 104 East 40th St. $250 


and Rubicam, 285 Madison Ave., Dramatic se- 

quences. 

The Web (half hour), CBS. Scripts: Jack Turner 
at Goodson-Todman Agency, 49 East 52nd St. 
$550 for adaptations of top mystery stories. 

Playhouse Of Stars (hour), CBS. Producer: Felix 
Jackson at Young and Rubicam, 285 Madison 
Ave. 

Magic Cottage (half hour), DuM. Director: Wes- 
ley Kenney at DuMont. 

Hollywood Screen Test (half hour), ABC. Pro- 
ducer: Lester Lewis, 11 East 48th St. Dramatic 
skits. 

Celanese-Playwrights Theater (hour), ABC. Pro- 
ducer: Burke Crotty at Ellington Agency, 535 
Fifth Avenue. Broadway plays adapted to tele- 
vision by original writers. 


The best advice we can give for breaking into 
these markets is to send tear sheets of short 
stories to the producers of each show. Or if you 
wish to send an original TV script, be sure to 
attach a résumé of your credits (previously pub- 
lished works) to show that you are not another 
amateur. 


LITERARY AGENTS FOR TELEVISION 


Blanche Gaines, 40 East 49th St. 
Maeve Southgate, 25 West 9th St. 
Writers for TV, 141 East 44th St. 
Robert Christopher, 23 West 68th St. 


And Here’s Hollywood 


By Pau F. RAFAEL 


ELEVISION row is alive with electric 

energy. Script editors are sending out S.O.S.’s 

for usable material. The boom is on. Most 
standards are high but the prices are good. Jf you 
can meet the requirements, television is your 
oyster. 

Williams Productions, Samuel Goldwyn Studios, 
Hollywood. Bill Asher, script editor, is now buy- 
ing for Invitation Playhouse, rather a novelty for 
television in that it offers a 15-minute, instead 
of a half-hour, format. For one 15-minute drama- 
tic script, written in “film-page” form (that is, for 
filming, instead of the usual audio-video, live 
television treatment) Mr. Asher says he will pay 
$250 to $300. He is buying all types—comedy. 
drama, mystery—even, he says, some fantasy. He 
will read outlines. He asks that you please catch 
Invitation Playhouse on television to get an idea 
of preferred types of script. 

Arizona Motion Picture Corporation, 1558 
Crossroads of the World, Hollywood, wants half- 
hour scripts with Western themes and _back- 
grounds. The fee is $200 to $300. Scott Brown, 
director of the Western series now in production, 
tells me he will also soon be wanting scripts, 
which can be submitted to him now, for a mystery 
series. This will be a half-hour format, and price 
will be the same as for the Westerns. Good action 
mystery stories with surprise endings preferred. 
As for the Westerns—well, you know Westerns. 
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Frank Wisbar Productions, 7324 Santa Monica 
Blvd., Hollwood, has had a change in script edi- 
tors on Fireside Theater. Supplanting Joseph Mis- 
chel is Boris Sagal. Fireside Theater is, of course, 
a half-hour show, using all types of story except, 
perhaps, fantasy and strong horror. Mr. Sagal 
will read both scripts written for filming and the 
usual audio-video deal. Standard fee is $500. He 
likes to have outlines submitted and it should 
save you time, too. 

Jerry Fairbanks Studios, 6052 Sunset Blvd., 
Hollywood, has already filmed the first in its 
Hollywood Theater dramatic series and is buy- 
ing scripts for it. All types except horror and 
fantasy. Pays $500. Also $500 for psychological- 
suspense stories with twist endings. Both are half- 
hour formats. The shows have not been televised 
as yet but if you watch television at all, you 
know that the dramatic series will approximate 
the Bigelow Theater or Fireside Theater type, 
and the other series will be more or less like tele- 
vision’s Suspense. If you're submitting script, 
write to the scenario department at Fairbanks for 
release. 

Young & Rubicam, 6253 Hollywood Blvd., Hol- 
lywood, is still buying for Bigelow Theater, now 
back on its usual channels. Every type of story on 
this—even suspense. The price is $500. Outlines 
or scripts in television form. 

The Fairbanks studio is also still buying for 
Front Page Detective, the Edmund Lowe tele- 
vision vehicle. Each half-hour drama presents a 


different mystery but the Front Page Detective— 
a columnist with a penchant for getting involved 
in the mysteries—is always the central character. 
Be sure to watch this one before submitting and 
write Fairbanks for release on it. Pays $500. 
Half hour. 

H. Barr Smith, an English film producer who 
says he has contracted for a new television series, 
will pay $250 for strong suspense stories. If you 
have any old radio suspense scripts which might 
be adapted for television, he will consider them. 
Address him at 6350 DeLongpre Ave., Hollywood. 

Stars Over Hollywood is not now being tele- 
vised, while its producers look for a new sponsor. 
Previously listed in AéJ, however, it will un- 
doubtedly be back on the television lanes again. 
Just when is not now known. 

Bing Crosby Enterprises, RKO-Pathé Studios 
Hollywood, is buying for Royal Playhouse. Here 
again, all types of stories, excepting only fantasy 
and horror. Pays $500. Half hour. 

Radio markets, too, are experiencing a lift. 

Buying again is the half-hour suspense-type 
show titled “Night Beat.” Frank Lovejoy is a 
reporter who each week becomes involved in a 
different adventure. Pays $350 to $600. Submit 
script to Warren Lewis, National Broadcasting 
Company, Hollywood 28. 

Operation Underground, listed under the title 
of Operation Danger in last December's A&J, is 
back too. Cloak-and-dagger stuff. Pays $450 per 
script. Submit to John Meston, CBS, Hollywood. 


WRITER OF THE MONTH 


Is Bryan Croghan of Kalamazoo 


HEN MR. CROGHAN first wrote to me, he 

had never sold a manuscript in his life. 1 
helped him build two stories that sold to North- 
west Romances. Then he began to sell without my 
aid. A string of fact articles and two fiction stories 
landed with Ranch Romances, and now Standard 
Publications have bought one of his detective shorts. 


Says Mr. Croghan: “It is my belief that learning 
to write and sell consistently is well night impossible 
without the tutelage of an expert, and by ‘expert’ 
I mean a writer who can sell his own work. Your patient labor and sheer know-how 
got me launched on a writing career, and I want to say ‘thanks’.” 


If you want professional help in making your book manuscript, magazine story, 
fact article or play salable, write for my free folder entitled Literary Help. It tells you 


how we get started. 


Get your copy of 
my Directory of 
Literary Agents. 
25c¢ coin. 


INTERVIEWS BY ARRANGEMENT ONLY. 


CHARLES CARSON, Siterary Consultant 


601 So. Vermont Ave., Los Angeles 5, Calif. 
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Inasmuch as this list is published only once a year, it is 
worth keeping for reference, making changes as new items 
about publishers appear in A&J. The list is intended to in- 
clude only publishers that operate primarily on a royalty basis. 
Where a figure appears in parentheses—as (50)—it indicates the 
approximate number of books issued by the pub‘isher in a year. 

Abe'ard Press, Inc., 381 4th Ave., New York 17. Trade books, 
juveniles. Lew Schwartz. 

Abingdon-Cokesbury Press, 150 5th Ave., New York 11 and 
810 Broadway, Nashville 2, | oar (50) Religious, ethica!, church 


ophy. Juvenile, fiction a non-fiction; leisure-time activity 
books for adults and young people. Preferred, 40,000-75,000 
‘an 


Abrams (Harry N.) Inc., 421 Hudson St., New York 14. Art 
arheademic Pr Press, Inc., 125 E. 23rd St., New York 10. Scientific 


Acorn Publish Co., Rockville, Centre, N. ¥. (5-10). Aptitude 
and achievement tests. Andrew J. MacElro: 
Addison-Wesley Press, Inc., Cambridge 42, “Mass. (10) College 
textbooks on all, subjects. W. H. Blaisdell. Query. 

Aero Publishers, Inc., 2162 Sunset Blvd. Los Angeles 26. 
Aviation books on'y. 

Aladdin Pooks (Division of American Book Co.), 55 Sth Ave 
New bas ~ 3. (20). Juvenile fiction and non-fiction. Mrs. Lil- 

on 


Allyn and Bacon, 50 Beacon St., Boston. Textbooks. 
American Press, 70 E. 45th St., New York, N. Y. (3). Re- 
soot books. Royalties. Robert C. Hartnett: Does not invite 


-_ Horse, Publishers, 18 E. Chestnut St., Chicago 11. 
(6-10). Specialized Americana. Ra!ph G. Newman. Sometimes 


outright purchase. 
— Baptist Publication Society (The), (See Judson 
Press. 


Ameri Book 88 Ave., New York 16. 
(50-100). School college W. W. Livengood. 
American Geographical Society, Broadway & 156th St., New 
York 32. Geography books. Charles R. Hitchcock. 
American Law Book Co., 272 Flatbush Ave., Brooklyn 1, N.Y. 
w. Francis J. Ludes. 
Law itut 133 S. 36th St., Philadelphia 4. 
w. Herbert F. Goodrich. 
American Library Association, 50 E. Huron St., Chicago 11. 
0-20). indexes, books on a!l aspects and types 
ws service. Does not invite general submissions. E. O. 
t 


e. 
American Radio Re'ay League, Wesft Hartford 7, Conn. Tech- 
George Grammer. 

merican Society for Meta's, 7301 Euclid Ave., Cleveland 3. 
10). Textbooks and technical books on metals, 200 to 500 
es. — outright purchase. E. E. Thum; Ray T. 


Que: 
"American Technical Society, Drexel Ave. and 58th St., Chi- 
37. Technical books, all kinds; vocational textbooks. J. 
‘ph Da’zell. Sometimes outright purchase. 
American Tract Society, 21 W. 46th St., New York 19. (24- 


rds. 
_ Anderson (The W. H.) Co., 524 Main St., Cincinnati 1. (10). 
ww books ony. 
' Angloboooks, 475 5th Ave., New York 17. Trade books; text- 


_ Antioch Press (The), Yellow oe. Ohio. (10). Textbooks, 
iction. mericana. Occasionally au- 
expense. an 
Inc., 35 W. 32nd St.. New York. 
meral publishers.) Nove's, non-fiction; biography, aito-b'o- 
phy, memoirs, books on psychology, sociology, textbooks, 
lism, history, not less than 50,000; books for older boys 
girls; travel books; textbooks. Archibad G. Ogden. 

_ Architectvral Book Publishing Co., Inc., 112 W. 46th St., New 
k 19. (10) Textbooks on architectural art, textiles, interior 
ration, city planning. Technical works, trans‘ations, refer- 
and standard works. Occasionally author's expense. W. M 


Rostie. 

_Aero Publishing Co., 480 Lexington Ave., New York 17. (30) 
w-to-do it books, Civil Service, non-fiction, fiction. Roya'ty 
ovtright purchase. David Turner. 
Arden Co. (See Frederick Fe'l, Inc.) 

| Arkham House, Sauk City, Wis. (8) Fantasy fiction. August 


reth. 
Artists & Writers Guild, Inc., 200 5th Ave., New York 10. 
Association Press, 291 New York 7. (25-30) Non- 


jon, on re‘igious subjects, sociology, social probems, recre- 
ion, physical education, group work, 
K 


Hall. 
Atlantic Monthly Press, 8 Arlington St., Boston. (25) (Pub- 
lishes with Little, Brown.) Fiction; non-fiction; textbooks: 
Dnd'ey H. Cloud. 


d trade books for nics. 

Avgsburg Publishing House, 425 S. 4th St., Minneapolis 15, 
Minn. (15-20) Lutheran religious books. Oxtright payment, oc- 
casionally royalties or author's expense. Randoph E. Haugan 

vgus Book Concern, k Is) and, Il. Re'igious books 
Outright purchase. Dr. Daniel Nystrom. 

Augustin (J. J.), Imc., 445 W. 4lst St., New York 18. An- 
thropology, art, Orientaia. Query. 

Aurand Press, 900 N. 3rd St., Harrisburg, Pa. (2-6) Penn- 
Sometimes outright purchase. A. Monroe 
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375 American Book Publi 


ishers 


“a Books, 22 E. 60th St., New York 22. Light fiction; 


Avon Publishing Co., 119 W. 57th St., New York 16. (70) 
Reprints only. Royalties. D. A. Wollheim. 

Baker’s Plays, 569 Boylston St., Boston 16. Plays, platform 
readings, material for entertainment. Special day programs for 
schools. Sometimes outright Theodore Johnson. 

Baker, Voorh!s & Co., Inc., 30 Broad St., New York 4. Law. 

Bancroft-Whitney Co., McAllister and Hyde Sts., San Fran- 
cisco 1. (100) Law. 

Bankers Publishing Co., 475 Mass. (4) 
Banking and finance books. Keith F 

Banks-Ba'd Law Publishing Co., bv Ansel Road, Cleve- 
a Ohio. (15 to 50) Law. Outright purchase. Wm. E. 

ks, Upshaw & Co., 703 Browder St., Dallas 1, Texas. oe 
Textbooks and non-fiction, games, novelties. W. 


r Play Bureau, Inc., 449 Powell St., San Francisco 2. 
(20) Books on the theater; plays. Sometimes outright purchase. 
Leslie H. Carter. 
25 W. 45th St., New York 19. (110) Reprints. 
Water Pitkin, 
Barnes . §.) and Co., 232 Madison Ave., New York 16. 
(45) Textbooks on physical education, health: works on leisure 
sports, hunting and Prishing: folk dancing, games. 
Barnes & Sth Ave., New York 3. (10) College 
W. Barnes. 


Barrows (M.) & Co., Inc., 114 E. 32nd St., New York 16. (15) 
Homemaking, gardening, cooking,  ¥- Ba, how-to craft books, 
antiques. He'en Van Pelt Wilson. 

Bartholomew House, Inc., 205 E. 42nd St., New York 17. Gen- 
eral pub‘ishers of non-fiction, 56-80,000; spectator sport books; 
self-improvement and how-to. Doug as L. Lockhart. 

Beacon Hill Press, 2923 Troost — Box 527, Kansas City 10 
Mo. Religious (Nazarene Church 
nm 8. (25) Non-fiction 


nm (The), 25 st. Bosto: 
only; philosophy, world affairs, liberal religious books; emphasis 
on highest ties. Query. Melvin Arno’ 
Beechhurst Press, The, 296 Broadway, New York 7. 
on fiction om” non-fiction; practical books. Thomas 
‘ose!o! 
Bell Publishing Co., Drexel Hill, Pa. Non-fiction, sports, 


Behrman House, Inc., 1261 Broadway at 3ist St., New York 
1. (6) Novels, non-fiction; textbooks; poetry; juvenile fiction 
and non-fiction; all of Jewish interest. 

Bender (Matthew) & Co., Inc., 109 State St., Albany 1, N.Y. 


w. 
Bennett (Chas. A.), Co., Inc., 237 N. Monroe St., Peoria 3, 
Ill. (3) Textbooks and reference books on industrial education, 


) & Co., Box 1077, Austin, Tex. Textbooks. 
Benviger Brothers, Inc., 26 Park Pl., New York 7. (40) Books 
for Catholics, any subject. Royalties, outright purchase, or 
xpense. 
R= Publications, 630 5th Ave., New York 20. Language 
Bethany Press, _ Pine Bivd., St. Louis 3, Mo. Religious 


B'g Lare! Prose, Big Va. Non-fiction (history, 


Mort, 124 N. W. 9th Ave., Portiand 9, Ore. (15) 

Material pertaining to Pacific Northwest. Little or no verse or 
fiction. Sometimes author's exvense. Peter Binfor 

Bittner (H.) & Oe. 67 W. 55th St., New York 19. Fine and 
app'ied ‘ors; mu: 

B’akiston Co. (The), 1012 St., Philade‘phia 5. (30-40) 
Medical and Scientific. James B. Lackey. 

Bloch Publishing Co., Inc., 31 W. New York 1. 
Non-fiction, fiction, juveni‘es. of Jewish interes 

Blue Ribbon Books (Division of Garden city ‘Prblishing Co., 


Bobbs-Merrill Co., Inc. (The), 730 N. Meridian St., Indianapo- 
lis 7. (75) Novels 60,000 words up, all types. Juvenie fiction 
and non-fiction, 20,000 words up. Adult non-fiction—biography, 
history, and other subjects of general interest, — words up. 
Textbooks for schoo'’s and grades. Law books. rs. mary 
B. York; juvenites, Miss Patricia Jones; textbooks, Lowe Berger; 


law books, R. L. Moorhead. 
Publish'ng Co., 3077 Wabash ore Los Angeles 33, 
Ca!. Fiction, technical how-to-do it books poetry. Rovalty 


and cooperative basis. Query with outline. *Litian Borden Kane. 
Bostick & Thorniey, Columbia, S. C. Non-fiction, art, regional 


material. 
Bovregy & Curl, Inc., 22 E. 60th St., New York 22. General 
ub ishing, “ction, Westerns. Also Mystery Hozse: Mysteries. 


Mabry. 
Bowker, (R. R.) Co., 62 W. 45th St., New York 19. (4-5) 
Book trade and library texts. Frederic G. Melcher. 

Branford (Charlies T.) Co., 551 Boylston St., Boston 16. (5) 
Non-fiction; especially arts and crafts. 

Broadman Press, Sunday Schoo! Board, Southern Baptist Con- 
vention, 127 9th Ave., N., Nashville 3, Tenn. (50) Religious 
fiction, non-fiction, adult and juvenile; religious textbooks; bio- 
graphy and a Wm. J. Fa tis. 

Brown (Wi'liam C.) Co., 915 Main St., Dubique, Iowa. Text- 
books from faculties of universities and colleges only. 

Bruce Publish'ng Co., 400 N. Broadway, Milwaukee 1, Wis. 
(45) 4 or 5 literary novels; textbooks for elenentary and 
secondary schools, and colleges: technical and mechanical books; 
— religious books; juvenile fiction and non-fiction. Wm. 
Cc. Bruce. 
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News is the paper 


that prints it 


There’s a whale of a difference between 
“news” and “*News.” And which is meant, 
depends on whether you use an upper- or 
a lower-case initial. 


In the same way, it makes a big difference 
whether you use a capital ““C” on Coke— 
the friendly abbreviation for Coca-Cola. 
Spelled with a lower-case initial, it means 
something else entirely. 


Coke is a proper name. Therefore, correct 
usage calls for the capital initial always— 
just as you use a capital initial when you 
write News and mean the name of a paper. 


Also, Coke is a registered trade-mark. 
Good practice requires the owner of a 


SS} 


S 
CSS SB OO 


trade-mark to protect it diligently. That’s 
another reason why we keep asking you 
to use the capital ‘‘C’”” when you use Coke 
in print. 


Ask for it 
either way... both 
trade-marks mean Pac 


the thing. 
same thing. Coke 


THE COCA-COLA COMPANY 


Novemser, 1951 


news is something the public wants 
| S Z A Wiz N 
( 
\ | 
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Colum} 2960 Broadway, New York 27. 


TRUE DEDICATIONS 


By Rippati 


To My Wire 
whose never-ending desire for 
money made the writing of this 
book possible—and necessary 


To Att My FRrRienps 


who encouraged me to write my story 
so that they would get their names 
in print 


To My Grocer, My LANbLApy, & THE FRIENDLY 
Co. 


who have always expected great things of me 


To JEANNE, My SWEETHEART 
who wants a convertible and a diamond ring 


‘To WILLIAM SHAKESPEARE 
to whom I am indebted for the plot, 
characters, and many of the words 
of this novel 


». Bugbee bo ge N.) Co., 647 S. Warren St., Syracuse 3, N. Y. 
o> Outright purchase. Grace M. Bugbee. 
urgess Publishing Co., 426" S. 6th St., Minneapolis 15. (75) 
nh and photo offset publishers. "Textbooks and techni- 
books. Occasionally author’s expense. Charles S. Hutchin- 


Business Publishing Co., 450 Fort St., Detroit 26, 
ich. Refrigeration. air conditioning, “liectrical appliances and 
erchandising 

Cadillac Publishing Co., Inc., 220 5th Ave. New York 1. 
lon-fiction of the self- help and a types which have a 
eral appeal. Max Shapiro. Que: 

Callaghan & Co., 401 E. Ohio st. “Chicago 11. (75-100) Law. 
yalties, outright purchase, sometimes author's expense. 
_Cambridge University Press, 32 East 57th St., New York 22. 


(00) Non-fiction; technical, scholarly, religious ‘books. F. Ron- 
lansbridge. 
Capitol Publishing Co., Irvngton-on-Hudson, N. Y. (10) Juve- 


AS fiction and non-fiction. Sometimes outright purchase. Cyrus 


Cc Press, Carnegie Inst. of Technology, Pittsburgh, Pa. 
-fiction. Sometimes author's payment. Stanley 
r 

Catholic Education Press, Catholic University of America, 

Washington 17, D. C. Textbooks 

_ Catholic University of — Press, 620 Michigan ees N.E., 

Washington 17, D. C. 

Caxton House 

self- help 


Rev. James A. Magne 
Rockefeller Plaza, New York 20. Non- 
books; reprints. Outright purchase. Arthur 


axton Printers, Ltd., (The), Caldwell, Idaho. (26) Non-fiction; 
uyenile fiction and non-fiction. Gi 


J. H. ipson 
Century House, hey Glen, N. Y. (10) Books on Americana 
@nmd antiques. Dr. L. Freeman 
Publicaitons, 139 N. Clark St., Chicago, Ml. Reprints. 
Chanticleer Press, 41 E. 50th St., New York 22. (25) 
-fiction. Milton Rugoff. 
Chemical Publishing Co., Inc., 212 5th Ave., New York 10. 


Themical, technical, and sctentific books. 
| Children’s Press, Inc., Jackson Blvd. & Racine Ave., Chicago 
Juvenile books: fietion and non-fiction. Margaret Friskey. 
re Press, Anchorage, Ky. Plays for young 
Sara Spencer Campbell. 
ation Press, Schaff | 1505 Race St., Phila- 
phia 2. Religious. Dr Fred D. Wen 
en Science Publishing Society, 1 "Trew St., Boston 15 
gious 
Chronica Botanica Co., P. O. Box 151, 977 Main St., Waltham 
, Mass. Royalties. F. Verdoorn 
Cima ee Co., Inc., 7 E. 44th St., New York 17. Fic- 
Anthony P. Cima. 
‘a E. 25th St., New York 10. 
fiction, juveniles, reprints. Philip S. Foner. 
lark Boardm 


Fiction, non- 


Cc Co., Ltd., 11 Park Place, New York 7. (3) 
Law. E. S. Morse. 

Cc jan-Koss Co., Inc., 25 W. 45th St.. New York 19. (5) 
Technical and f books on music; general non-fiction: 


poetry; secondary-school and co!llege textbooks. Herbert Coleman 
Clymer (Floyd), 


Publisher, 1268 S. dl St., Los Angeles 
6. Automobiles, motorcycles, racing, American: 
Entrance Book Co., 104 5th Ave.. New York 11. Text- 
books. Bertram Coren. 
Colonial House, 24 W. Rittenhouse, Philadelphia 44. (5) Juve- 


niles featuring ‘‘our foreign neighbors,” fiction and non-fiction, 
20,000-100,000 words. 
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Press, 
Non-fiction, popular — science, politics, sociology, education, re- 
ligious; textbooks, translations. Royalties or author's expense. 
Charles G. Proffitt. 
Combat Forces Press, 1115 17th St., N. W., Washington 
D. C. (6-12) Translations, reprints of works on military i 
jects. Col. Joseph L. Greene. 

Comstock Publishing Associates, Cornell Heights, Ithaca, N.Y. 
(6-8) Educational works on biological science; textbooks; non- 
fiction. Royalties, seldom author's expense. 

Concordia Publishing House, 3558 S. Jefferson Ave., St. Louis 
18, Mo. (40) Religious and devotional non-fiction books; religious 
novels. O. A. Dorn. 

Consolidated Book om, 153 N. Michigan Ave., Chicago 
1. Reference books, Bibl 

Cook, Ezra A., Publish Box 796, Chicago 90, Ill. (10) 
Books on fraternal subjects Free-masonry. Out- 
right purchase. : 

Cooperative League of the U.S.A., 343 S. Dearborn St., Chi- 


aritime Press, Cambridge, Maryland. (5-10) Marine 
Felix’ M. Cornell. 
niversity Press, 124 Roberts Place, Ithaca, N. Y. 
(15-25) Non-fiction, textbooks, technical books, translations. Oc- 
author’s expense. 
‘oward-McCann, Inc., 210 Madison Ave., New York 16. (40- 
50) Novels, non-fiction, juveniles. Cecil Goldbeck, Ed.; Alice 
Torrey, Juvenile Ed. 
Crime — 575 Madison Ave., New York 20. (Affiliated with 
Doubleday & Co. (48) My: 80,000. I. S. Taylor. 
tions, 116 John St., New York 7. (8) 


Publi 
fiction, non-fiction. City 
2 4th Ave., New York 16. (40) 


Cornell M 
non-fiction. 
rnell 


Juvenile 


Tow (Thomas 
William Poole, adult fiction rw non-fiction; Robert L. Cro- 
well, reference books; William Mitchell, college textbooks; 


Elizabeth Riley, juvenile fiction aa non-fiction. 

Crown Publishers, 419 4th Ave., New York 16. General fiction 
and non-fiction. Herbert Michelman, Robert van Ge 

Cupples & Leon Co., 460 4th Ave., New York. (16-20) Juvenile 
— and non-fiction. Sometimes outright purchase. , 


Dahil Publishing Co., Stanford, Conn. (10-12) Technical books 
a hotel and restaurant administration. Query. Crete 


Dartmouth heen ga Baker Library, Hanover, N. H. Spe- 
cialized publishers of Dartmouth College authors 
Davis (F. A.) Co., 1914-16 Cherry St. St,” Philadelphia 3. (10) 


Medical and nursing technical books. el an. 
Day (The John) 62 W. 45th st. New York 19. (20-30) 
General publishers Richard Walsh, Jr. 
De La Mare (A. ae co, Inc., 448 W. 37th St., New York 


18. Garden books. A. De La Mare, 


Ty. 
Dell nn Co., a 261 5th Ave., New York 16. Popular 


reprints 
li "s, 117 H It Ave., Silver Spring, Md. (10) Speci- 
alized publishers of dog, cat, pet books, bloodlines of different 
dogs. Sometimes outright purchase. 


breeds, novelties about 
Denli: 


Milo G. inger. 

Dennison (T. 8S.) & Co., 321 5th Ave. S., Minneapolis. (50) 

oe and entertainment material. Outright purchase. L. M. 
S. 

D d and Staplet Seneca St., Buffalo 3, N. Y. (10) 
General publishers of Cathet nove!s, non-fiction, religious 
books. C. A. Brady. 

Devin-Adair Co. (The), 23 E. 26th St., New York 10. (10-15) 
Devin A. Garrity. 

& Co., Inc., 520 W. 9th St., as Pappas 15, Calif. 
occult. Douglas K. De 
Press, Inc., 461 4th Ave. New York 16. (30) Serious 
m3 all t non-fiction adult; biography, history, science, 
fine arts, anthologies. No light fiction. George J 

Didier Publishers, 660 Madison Ave., New York 21. (40-50) 

Novels; non-fiction; religious books; translations; games, nove.- 


ties; juvenile fiction and non-fiction. 
Diesel Publications, Inc., 192 Lexi Ave., New York 16. 
Articles on ag pe installations and related subjects. Out- 


right purchase erson. 
Dietz Press, Inc., 112 E. Cary St., Richmond 19, Va. (40-50) 
Novels, non- -fietion, gift books, juveniles, technical, poetry, his- 


torical and research. Royalties. Poetry published only at au- 
thor’s expense. Edward Anderson. 

Dodd, Mead & Co., 432 4th Ave., New York 16. (125) Novels 
70,000 words up. Juveniles. Non-fiction, adult and juveniles; 
travel, biography, a essays, arts and crafts. Poetry; 


Jr. 
Dodge Publishing ce, 200 E. 37th St., New York 16. Art 
calendars and gift books. 


Donohue (M. A.) & Co., 711 S. Dearborn St., Chicago 5. 
Juvenile fiction and non-fiction Reprints. Gift ks. Re- 
ree anongs Does not solicit Mss. Outright purchase. Marcus 
A. nohue. 


House, Inc., 33 W. 42nd St., New York 18. (12) Non- 


Dorset 
fiction; textbooks; 


books; particularly interested in vocational, _ Self~ -help, how-to-do 
books. Royalties; outright p author's ex- 
pense. 

Doubleday & Co., 575 Madison Ave., New York 22. (200-250) 


non-fiction; mysteries; juvenile fiction and non-fiction. 

Dover Publications, Inc., 1780 Broadway, New York 19. (15) 
Non-fiction, scientific Hayward Query 

Drake (Frederick J.) Co., 117 Green Bay Rd., Wilmette, 
Ii. Commercial art, ‘ani books; practical 
books for home study and vocational training. S. W. Drake. 

Dramatic Publishing Co. (The), 1706 S. Prairie Ave., Chicago 
16. (50-60) Plays, especially 3-act plays suitable for high school, 
with one set, balanced cast or all women; one-act plays, especi- 


Novels; 


ally contest plays; plays for young children, junior high; 
patriotic and religious plays; holiday plays; general entertain- 
ment material. Outright purchase or royalty. 
epsom Play Service, Inc., 14 E. 38th St., New York 16. 
ays 
Dryden Press, Inc. (The), 31 W. _ es send York 19. Edu- 
cational and scholarly books. Stan) 
D Sloan Inc., 270 Madison ‘Ave., New York 16. 


earce, 

(50-70) ' Novels, 

Duke University Press, 

N. C. (8-15) Scholarly works. 
thor’s expense. 


College Station, Box 6697. Durham, 
A. G. Brice. Royalties or au- 
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Inc., 66 E. 56th St., New York 22. Books 


P.) & Co., 300 4th Ave., New York 10. (125) 

tt literary value; mystery and detective fic- 

Non-fiction; religion, travel, fine arts, biography, me- 
moirs, belles history, science, psychics, child 
culture. Poetry. an orks if of general 
interest, reference works. Juvenile fiction and non- 
a fairy tales. Nicholas Wreden; Marguerite Vance, Juv. 


(William B.) Publishing Co., 255 Jefferson Ave., 
. E., i Mi (60 to 80) Religious works—non- 
fiction, novels, juvenile fiction. Sometimes outright purchase. 


Edwards (J. W.), 1745 S. State St., Ann Arbor, Mich. (25) 
Technical books, reprints. Sometimes’ outright purchase. In- 
vites Mss. Dr. B. A. Uhlendorf. 

Eldridge Publishing Co., Franklin, O. 829 15th St., Denver, 
Colo. (for operettas only). (30) Amateur entertainment; 1- and 
3-act plays for children or adults; operettas, plays, and enter- 
tainments for schools, and y groups. Out- 
right purchase. H. C. Eldridge. 

Eleska, 190 Ave., New York 16. (10) Washab'e 
cloth books. 

Elsevi 


ler Press, Inc., 402 Lovett Blvd., Houston, Tex. Non- 
fiction, technical, scien tific; especially’ medicine, chemistry, 
physics, history, philosophy. 
—" Books, Inc., 281 W. 19th St., New York 11. Non- 
Fairchild Publications, Inc., 7 E. 12th St., New York 3. (12) 
Non-fiction and technical books covering textiles, fashions, home 
furnishings. Wade Fairchild. 
Fallon Law ae 149 eer, New York 6. Law. 
Falmouth Publish g House, Manchester, Maine. Portland, Me. 
(25) Non-fiction, both adult and Soak: poetry. Royalty, or 
a@ cooperative basis. Leon Tebbetts. 
Fantasy Press, 120 N. 9th St., Reading, Pa. (8) Only book- 
length science fiction. 
Fantasy Publishing Co., 8318 Avalon, Los Angeles 3. Science 
and fantasy fiction. 
Farrar, ‘oung, Inc., 101 5th Ave., 
Novels; non-fiction, 4 
(12-15) 


Science fiction; inspirationa!; boys’ interests (non- 
ages Frederick V. Fell. 

r Co. 40 Ionia Ave., N. W., Grand Rapids 2, Mich. 
aa) Bigg juvenile fiction ‘and non-fiction. Outright pur- 
c not invite submissions 

Fine Editions Press, The, 227 E. “45th St., New York 17. (6-7) 
General p i in poetry. Gustav Davidson. 

Fleming k Co., Ave., York, Pa. Books on 
magic. Walker Fleming. 

Follett Publishing Co., 1257 S. Wabash Ave., Chicago 5. (20) 
Textbooks; elementary, high school, college. Sometimes outright 
purchase. Linton J. Keith. 

Forbes (B. C.) & Sons Publishing Co., Inc., 80 5th Ave., New 
York 11. (20-25) Business and financial non-fiction, textbooks, 
and — basa on investing. M. S. Forbes. 

F University Press, 22 Park Place, New York 7. 
scholarly non-fiction; college textbooks. Rev. Edwin A. Quain, 


ARE YOU LOOKING 
for a 


PUBLISHER? 


The basic policy of this firm is to en- 
courage new, unknown writers. If you 
are looking for a publisher, Vantage 
Press has an attractive plan whereby 
your book can be published, promoted 
and distributed on a professional basis. 
If you would like more _ information, 
please write for Free Booklet BB. 


VANTAGE PRESS, INC. 
230 W. 41st St. New York 18 


FOR THE FIRST TIME- 
a major university offers its help to 
writers off the campus! 


WRITERS’ SERVICE 
UNIVERSITY OF DENVER PRESS 
Directed by Alan Swallow 
Manuscript consultation, manuscript 
criticism, selected agency service—all 
by outstanding professional writers! 


Send for brochure about this service; a postal 
enquiry will do. Address: Writers’ Service, 
University of Denver Press, Denver 10. 


Foundation Press, Inc. Bei 268 Flatbush Ave. 
Brooklyn 1. Law and bus 
Press awe Glencoe Til. Social science, philosophy, re- 


., 25 W. 45th St., New York 19. Plays 
for Broadway, amateurs, little theatres, etc. Royalties or out- 
right purchase. 

lendship Press, 156 Sth Ave., New York 10. (10-15) World 
friendship; religious books; juvenile fiction, ages 6 to 12, non- 
fiction. purchase. Does bi Ss. 
ne., 


New York 10. Non- 
fiction, adult; reference *pooks, biography, travel, sociology, pop- 


ular scien 

Funk (Wii fred), Inc., 381 4th Ave.. New York 16. Non-fiction 
Sometimes outright purchase. Melvin Arnold. 

Gabriel (Samuel) Sons & Co., 200 5th Ave., New York 10. 
(50) Juveniles, 3 to 8 years, up to 1000 words; cutouts, novel- 
ties, games and kindergarten pastimes, ideas, picture books. 
Outright purchase, occasiona'ly royalties. Miss H. Isaacs. 

G City Publishing Co., Inc., 14 W. 49th St., New York 
20. (Affiliated a Doubleday ra Co.) Reprint fiction and non- 
fiction, j Few pts Van H. Cartmell. 

Gilmary Society, 30 W. eth St.. New York 11. Specialized 
publishers of Catholic religious boo! 

Company, Statler Office Bidg., Boston 17. (150) 


Textbooks. J. B. Palmer. 

G use, 303 Alcazar Ave., Coral Gables 34, Fla. (4) 
Fiction, non-fiction, textbooks, poetry, translations, juvenile 
fiction and non-fiction. No unsolicited MSS. C. H. Corrigan. 

Globe Book Co., Inc., 175 5th Ave., New York 10. (10) Texts 
for elementary, high school, and college use. S. M. Polter. 

Gold Medal Books, 67 W. 44th St., New York 18. Popular 
fiction and non-fiction; original publication in 25-cent form. 
William C. Lengel. 

eart-Wilcox Co., 1321 S. eg Ave., Chicago 5. (3- 
10) Textbooks, technical books. Floyd Mix. 

Gramercy Publ ishing Co., 419 an Ave., New York 16. (12) 
pre-publication advance, plus royalties over 
Sachs. 


1 4th Ave., New York 16. (10) 


Publishing Corp., 3% 
"textbooks; non-fiction; reprints. Sometimes outright 


pu 
Greenberg: Publisher, 201 E. 57th St., New York. (50) monde; 
non-fiction; juvenile non-fiction; games and novelties. E. 
McDowell. 
Gregg Publishing Co., 330 W. 42nd St., ae York 18. (60) 
Royalties, out- 


hter. 
ie), n Broadway, New York 4. Non-fiction; 


‘100 6th New York 13. (10) How-to; 
rence. Sometimes outright pur- 


1107. * Broadway, New York 10. Adult and 


juvenile fiction and non-fiction, self-help books, brief loture 
books, mystery and adventure stories for boys and airs, re 
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WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginning writers, and the only 
one where you can EARN AS YOU LEARN. 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms. 
Mention Author & Journalist. 


MAITLAND LEROY OSBORNE 
23-A Green St. Wollaston 70, Mass. 


checks of $1 to 

wevery day. The way to 

‘or pa previous e necessary. 

Send for DETAIL No obligation. 
- M. CUMMINGS 


468-3 Independence Bida.. Colorado Springs, Colo. 


= 
| 
i i 
: 
i 
= 
3 
. ant fo Contact 
{ 
right purchase. Ro’ 
Gresham Press (T 
| novels. V. Ivanovic. 
j Greystone Press, 
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chase. Frederick Dri 
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WANT TO SELL 


YOUR STORIES, ARTICLES, POETRY? 


Then send TODAY for 


your FREE copy of 


“TEN STEPS 
TO WRITING SUCCESS” 


WILL A. HERWELL 
7016 Euclid Ave. Cleveland 3, Ohio 


NOTHING TO LOSE! 


You have nothing to lose and everything to gain by 
asking about my Monthly Coaching Plan for fiction 
writers which includes expert domestic and foreign 
marketing guidance. 


WILL LOZIER 


408 W. 57th St. New York 19, N. Y. 


Geis, Editorial Director; William Morris, Execu- 
ard Ernest, Picture = Editor. 


Hafner Publishing Co., Inc., 31 E. 10th St., New York 3. 
(10) Textbooks; technical books; trans’ations; reprints. Royal- 
author's expense. Does not 


Haye (E. M.) and Co., Eau Claire, sat (60) Textbooks in 
ee. school field; juvenile reprints. Does not invite Mss. 


ale. 
Hale Publishing Co., 724 N. Central Ave., Hapeville, Ga. 
— non-fiction. A. H. Hale, Jr 


Heald. 
Hammond (C. 8.) Imc., 521 5th Ave., New York 17. (12) 
Geographical books. Outright purchase. ree M. Davis. 
reourt-Brace & Co., 383 Madison Ave., New York 17. (100) 
Novels. Non-fiction; biography, history, general literature. Chil- 
dren's books. Textbooks, college and high school. Trade, Robert 
Giroux; Text, James Reid; Juvenile, Margaret McElderry. 


PAY DIRT 


By Vircinia Scott MINER 


In any famous coterie 

How lucky is the long-lived he 
Who cashes in on all the others, 
Telling tales about their brothers, 
Fathers, sisters, wives, and mothers. 


He will swear on any Bible 
Things that may be purest libel. 
Reputations he can smash 

With a comma or a dash. 

He gets rich, so one might say, 
Marketing their feet of clay. 


JOCK SHOULD 
MAKING IT FUNNY 
HARRY WILLIAM PYLE. 
Seven thousand words of informative palover plus one 
hundred and eleven pointed paragraphs. Written by J, 
@ selling gag writer. Send One Dollar for your copy. 
HARRY WILLIAM PYLE 
22A No. Angelus St. Memphis 4, Tenn. 


YES, WE HAVE THE PLOT GENIE— 

THE MAGIC PLOT BUILDER! 
Endorsed by leading educators, used by thousands 
of writers. Let these Specialized PLOT GENIES fur- 
nish you with countless dramatic plots for the story 
types now in demand—Detective-Mystery, Romance. 
§ short- Short Story, and Comedy. Write what the 
editors want. Get YOUR share of the editors’ 
checks. Send today for free descriptive literature. 

J. C. Publisher's Agent 
'P. O. Box 1008, Dept. lendale, Colif. 


NEW YORK WRITERS. GUILD a 
For Published Writers Everywhere 
Dues, $2 a year. 

Director GEORGIA C. NICHOLAS 


210 E. 22nd St. New York 10, N. Y. 
ORegon 7-3430 


Harper & E. 33rd St., New York 16. (200) 
Novels. Non-fiction, adult and juvenile; ‘science, religion, travel, 
biography, popular history, etc. Textbooks; medical, business, 
industrial monographs. —— all ages; 


Tyler 
religious, Eugene “Exman: 
Harrison Co., The, 93 Hunter St., S.W., Atlanta 2, Ga. Law 


ks. 
Hart Publishing Co., 101 W. 55th St., New York 19. (10) 
— non-fiction. Outright purchase. Caroline Horowitz. 


‘warvard University Press, 44 Francis Ave., Cambridge 38. 
Mass. (90) Scholarly books, non-fiction in all fie'ds. 

Hastings Hovse, 41 E. 50th St., New York 22. (30) Regional, 
photog’aphic, non-fiction. Especially interested in Americana. 

Heath (D. C.) & Co., 285 Columbus Ave., Boston 16. (80) 
Textbooks, technical works for schools, colleges. Jose Padin. 

Hebrew Pvb!'shing Co., 77 Delancey St., New York 2. Text- 
books and re‘igious 

He’burn (William), Inc., 15 E. 55th St., New York 22. Archi- 
tecture, indvstrial art. 

Henley (Norman W.) Publishing Co., 254 W. 54th St., New 
York 19. Technical books only. 

Herald Publishing House, 103 S. Osage St., Independence, Mo. 


(B.) Book Co., 15 and 17 S. Broadway, St. Louis 2, 

Catholic non-fiction 
Hermitage House, Inc., 8 W. 13th St., New York 11. Non- 
fiction, especially psycho'ogy, psychiatry, ‘sex and mamage, bio- 

graphy, how-to-do-'t books. 
Hever (The) Prb'ishing Co., Drawer 551, Cedar Rapids, Ia. 
(40-50) 1- and 3-act plays. Outright purchase. Edward I. 


Hillhouse Press, Box 1360, FA Haven, Conn. Books on sci- 
ence, medicine, only. Mark Keller. 
Hinds, 105 5th Ave., New York 3. 


Holiday Ho~se, 8 W. 13th St., New York 11. = Juvenile 
fiction, non-fiction; translations; reprints. Royalties. Vernon 


ves. 
Hollow Tree House, Merchandise Mart, Chicago, Ill. 
Games, novelties, juvenile fiction, 1000-4000. Royalties, 
Donald J. Mazer. Does not invite. MSS. 


Ay SOCIAL 


Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This c club is conducted on a high 
find to help Ic lonely, ble men andwomen 


friends. Di t, confidential service . 
‘ast nationwide membership. Est. 1922...Sealed particu. 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 
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Ho't (Henry) & Company, Inc., 257 4th Ave., New York 10. 
(100-150) Novels, all types. General non-fiction: biography, 
criticism, general information, how-to, self-help, etc. Better 


grade mysteries and Westerns. High-school and college text- 
books; translations. Edgar T. Rigg, president; Gilbert Loveland. 
high school dept.; R. H. MacMurphey, college dept.; Wm. E. 


Buckley, trade dept. 
Homecrafts, 799 Broadway, New York 3. Hobby, crafts. 
Houghton Mifflin Co., 2 Park St., Boston = Ba “Novels ena 
non-fiction, all types. “‘Textboo! 
lections, reference works. Juvenile fiction ena non-fiction, axes 
3 to 16. Paul Brooks. 
Indiana University Press, Bloomington, Ind. gg 
scho’arly and _ genera’ interest trade ks. Bernard B. 
Ind1strial Press, 148 Lafayette St.. New York 13. ‘Techni¢al 
Charles QO. Herb. 
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Instit of Pacific Relations, E. 54th St., New York 22. 
publishers of books on Pacific and 
| Eastern affairs. Sometimes author’s payment. W. L. Hol- 


International Textb Co., S t 9, Pa, (25-30) Co'lege 
and school textbooks in engineering, b:tsiness, industrial arts, 
— arts, guidance, science, home economics, English, mathe- 
matics. 

Interscience Publishers, Inc., 250 5th Ave., New York 1. (35) 
Technical books on chemistry, biochemistry, physics, mathema- 

& 


Danville, Il. tional boo 
culture, physical education, special education, athletics. Russe’) 
. Guin. 


Iowa State College Press, Ames, Ir. (15) Non-fiction, text- 
books, reference books in science, agriculture, engineering, vet- 
erinary, home economics, and ks of regional nature about 
Iowa and Middle West. Marshall Townsend. 

Iroquois P<b!‘shing Co., Inc., Iroquois Bidg., Syracuse 2, N.Y 
Textbooks, workbooks, on'y. "Royalties, outright 
purchase. John V. D. Southw 

Irwin (Richard D.) Inc., 1818 ‘Ridge Ieoad, Homewood, 
(15) College textbooks in and books for 
industry. Richard D. Irwin. 

Island Press, 470 W. 24th St., New York 11. (6-8) Non-fiction; 
social science; religious; poetry: juveni’e fiction and non-fiction. 
Cooperative publishing company owned by its author-members. 
At least 3 members of Press must approve MSS. Submissions 


invited. 
o_o House, 425 4th Ave., New York 16. Popular West- 


ay Publication Society of America, 222 N. 15th St., Phila- 
de'phia 2. (6) Jewish subjects. Novels: non-fiction, adult co 
juvenile; textbooks; volumes of short-stories, poetry, p'ay: 
translations. Juveniles; tales. Royalties or 


chase. Dr. So'omon Grayzel 
Johns Press. ilman Hall, Homewood, Baltimore 18, 


Hopkins » Gi 
Md. (15-20) Non-fiction; scientific, history, 
‘Aled en books. 


Jonathan Press, Inc. 
22. (6) 4 ih W. Ferman. Invites mystery and 


— books for reprint. 
W.), Publisher of Magic, 806 New York Life Bidg., 


Jones (Carl 
3. 
M: all) 


) — and conjuring. Carl W. Jones. 
. (5-10) Non-fiction; 
special mar 
preliminary Royalties; occasionally author's expense. 
"arence E. Far 
“(Orange). ‘P-biishing Co Inc., 15 E. 26th St., New York 
Agricultura’, garden, handicraft works, pets, 
sometimes author’s expense 
1703 Chestnut St., Philadelph'a 3. (10) 
occasional collec- 


Mi'es mit 
3323 Michigan Blvd., 16. (30) 
Dee books principal'y. Not in market for MSS. Will Judy. 
Kaleidograph Press, 624 N. Vernon Ave., Dallas 
20) Books on poetry and poetry writing; books | verse. 
Annual contest for poetry books. Whit- 


y Sons, 12 Barc'ay St., New York 8. (15) 
nove's. ‘non-fiction, textbooks, religious books. 
amas 

King’s Crown ‘he (a division of Col~mb’a University Press). 
2960 Broadway, New York 27. (35) Royalties, or cooperative 
basis. on'y of educational MSS. 

Knepf (Alfred A.), Inc., 501 Madison Ave., New York 22. 
(100) ews. high ee non-fiction, not too technical; juve- 
ni'es ‘ol social scien extbooks. 

Knox (John) Press, 8 N. 6th St., Richmond 9, Va. (15) Re- 
Brothers, 328 S. Jefferson St., Chicago 6. (30-50) 
Edcationa’ books. John Laid'aw 

Lantern Press, Inc., 257 4th ave. New York 10. (12) Nove's, 

non-fiction, juvenile fiction and non-fiction. A. L. Purman. 


ry. 
La‘rel Publishers, Scranton 9, Pa. Trade, technical, bsiness, 
and juvenite books. A division of International 
‘ext boo! 

Publishing Co., Aqueduct Bldg., Rochester 


aw 
Feb‘ger, 600 S. Washington Sq., Philadelphia 6. (25) 
meaical, dental, pharmaceutical, nursing, veterinary 
science, agriculture, genera’ scientific books. 
a Electric Co., 22801 St. C'air Ave., Cleveland 17, O. 
‘echnic: 
Bag oy books L.) Publications, 153 Waverley Place, New York 


14 
Lion - 5th Ave., New York 1. Popular reprints 
and origina’s a 25ce. Westerns, mysteries, well-rounded 
nove’s. 60,000 wi ords. 

L'pp‘ncott a B.) Company, 227 S. 6th St., Philadelphia 5; 
521 5th Ave., New York 17. (75-100) Nove's, types, J”veni'es 
up to 16 years; rarely fairy ta‘es. Non-fiction, adult and 
juveni’e, all types. Textbooks. Specia'izes in biography, history, 
art, fiction, educationa', and medica! works. George Stevens; 
Bertran Lippincott; Lynn Carrick; Tay MHohoff; He'en Dean 
Fish ‘ivvenites). 

Little, Brown & Co., 34 Beacon St., Boston 6. (75-90) Nove's; 
biographies; historical” works; cook books; popu’ar non-fiction; 
juvent'es. Angvys Cameron 

Liveright P«blishing Corp., 386 4th Ave., New York 16. (15) 
Nove’s, non-fiction, adult and juvenile. Nothing under 60,000 
words. Arthur Pell. Query 

Brothers, 19 2ist St., New York 10. (Fundamental 

ans Green & Co., Inc., 55 5th Ave., New York 3. (100 
to 200) Novels, few, carefully a eniles, 8 to 18 years; 
historical or prese biography and other non- 
fiction. Textbooks. Non- fiction: | biography, science, phi'osop! 
travel, essays, and —. Pl 
comedies, 10 to 12 characters. General 
Jr.: Colege textbooks. R. L. Straker; Bertha G 


man p'ays, G. M. Overac 
419 4th Ave., New York 
Bea‘ 


ker 
throp, Lee Shepard 
Juveni'’e Phietion and non-fiction. Miss 
Low's‘ana State Un'‘versity Press, Baton 
Non-fiction, technical books, translations. M. M. Wil 
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BECOME A TRAINED 
CHRISTIAN WR 


More than 160 religious pub- 
lications are looking for arti- 
cles that you can write and 

id for... 1F YOU HAVE 


ing well-written stories and 
to these publications. 


a at home in your spare 
the 

at wil you 
editors’ checks. MARKET today for 
each course, lists markets 29¢ Complete in- 
and tells how to slant ma- formation. No ob- 
terials for individual maga- !i8ation. 
zines. Write Dept. AJ-111 

WRITERS INSTITUTE 

Sovth Wabash, Chicago 5, Illinois 


Turn Your Ideas Into Dollars! 
Write For The Non-Fiction Market! 
The demand for good non-fiction exceeds the supply. 
Ronald J. Cooke’s new, up-to-the-minute Ten-Lesson 
Course in Non-Fiction Writing takes you through the 
various phases of this profitable field—fillers and 
news items, trade journals, general feature writing, 
and camera journalism. Learn how to “write to 

sell.’’ Send today for free information. 
J. C. SLOAN, Publisher's Agent 
P.O. Box 1008, Dept. A Glendale, Calif. 


CLIP, SELL NEWS ITEMS 


from local newspapers to trade journals. Detailed in- 
structions, 32 markets, $1.00. Clip, sell advertise- 
ments from local newspapers to trade journals. De- 
tailed instructions, 40 markets, $1.00. Both for 
$1.50. 11-3. 

DAN VALENTINE 
Box 2324 


Salt Lake City, Utah 

YOUR STORY DESERVES THE BEST 

in dynamic plot and professional style 

| REWRITE 1000 WORDS 

to give brilliance, originality and appeal. 

“The help your story needs—and deserves” 
Very prompt service: $5 per story. 
BAYARD D. YORK 

204 Raymond Road West Hartford 7, Conn. 


“. .. if anyone can teach a student to write, 
I am sure jyou can. You make things so 
interesting,” says Sally Eads to 

ADELE M. RIES 
7338 W. Everell Ave. Chicago 31, 
Write today for details of her coaching fier 


criticism in juvenile fiction. 
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HE KNOW-HOW. Today; 
hundreds of students of Chris- 
tian Writers Institute are sell- 
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“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine Editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each for short 
stories. Covers sales offer if salable, brief crit- 
icism, or suggestion of further work, separ- 
ate fee to be arranged. Books $5. 

My technical books “Writing for a Living’ (cloth. 
207 pages) $2.50; “‘How to Publish Profitably’’ 
(paper) $1 a “Atomic Short Story Technique’ 


(paper) $1. 
RICHARD TOOKER 
P.O. Box 148 Phoenix, Ariz. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need editorial revision of their 
scripts. Twenty years’ editorial 
experience qualifies me to give 
expert assistance with short 
stories and novels. | am helping 
other writers make saies—! can 
help YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 

on one short story if you men- 
tion Author & Journalist. Special 
courses in Writing Short Stories 
—wWriting for the Juvenile Mag- 
azines—and Writing Articles. 


MAITLAND LEROY OSBORNE 


LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


EASIEST WAY TO MAKE $1 to $10 DAILY 
WRITING FILLERS 
i The New 1951 Revised Course 4, Markets 
lo 


long or and plotting 
technique is needed. You may write that which wil! 
sell the day you first study the course. Shows how 
to write jokes, news items, juvenile stories and arti- 
cles, household hints, etc. Special sections for sports- 
men, housewives, humorists, etc. Contains samples cf 
published fillers. Complete with latest list of over 
150 filler markets and rates. Included, a month of 
help on ap to 1500 words of your short items if you 
order mw Return this ad and $1.00 today! 


WILL HEIDEMAN 
Dept. A Casselberry, Fern Park, Fla. 


: 


Editing and rewriting; 


308 Oleander Avenue 


MANUSCRIPT SERVICES 


Typing, 50c per 1000 words, plus postage. 


on request. 
ROBERT A. WISE 


rates and service information 
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wel) Co., 200 5th Ave., New York 10. Juvenile. 


Lewe (Sam 
Samuel Lowe. 
University 3441 N. Ave., Chicago 13. 
(2-3) College, high school textbooks. Florence H. McIntosh. 
Lyons ee, 2500 Prairie Ave., Chicago 16. School 


Donald & Co., Ltd., Room 220, 37 Madison Ave. at 26th 
(London office: 16 Maddox St., W. 1.) (100) 
Novels; textbooks; technical books, 100,000 words. 


Han "co. (The), 60 5th Ave., New York 11. (500) Books 
in every field. Novels, non-fiction, adult and juvenile; bio- 
gtaphy, economics, travel, scientific, religion, world problems 
Textbooks; science. Verse, translations, classical collections, re- 
prints. | Juveniles, all ages. Harold S. Latham; Doris S. Patee, 

a on- on, 
nature. Gift aan Edwin Boone. mee 


McBride Co., Inc. (The), 200 E. 37th St., New York 16. 
Fiction; non-fiction (contemporary affairs, history, biography, 


M. McBride. 
McBride (Medill) Ce., Inc., 200 East 37th St., New York 16. 
Fiction; non-fiction, current history, science, political science, 
raphy, travel. Maurice J. Phillips. 
McCormick-Mathers Co. P.O. Box 2212, Wichita 1, 


McGraw-Hill Book Co., 330 W. 42nd St., New York. (250) 
Non- fiction, , adult, science, social science; political science, agri- 
culture ‘extbooks. Trade 


partment: psychology, arts, etc. 


times outright purchase. 
McKnight & Publishing Co., 109-11 W. Market St., 
A 


T r. 
McLoughlin Bros., Inc., 45 Warwick St., Springfield 1, Mass. 
(80-100) Juvenile fiction, all ages. Specializes in reading, toy, 
a novelty books, 1000-5000 words. Outright purchase. 
McMullen (The Declan X.) Co., Inc., 22 Park Pl., New York 
7. Religious textbooks. Dr. James E. Tobin. 

Mennonite Publishing Co., 1716 Locust St., Des Moines, Iowa. 
Books and — on home, rural, and farm subjects. Out- 
right purch: J. Ratner. 

Mercury Publicaiions, Inc., 570 Lexington Ave., New York 22. 
Popular reprints only. 

Merit Publications, 300 = Ave., New ‘ead 10. (2-3) Self- 
improvement, diet, heal P. An 

(G. & ©.) Co., oi Federal St., Springfield 2, Mass 
Dictionaries only. 
Merrill 


(Charles E.) Co., 400 S. Front St., Columbus 15, Ohio. 
(10-30) Elementary and high school textbooks. Royalties or 
outright C. Blakey. 
Messner, Julian, Inc., 8 . 40th St., New York 18. Novels, 
non- tition, juvenile fiction and non-fiction biographies. Kathryn 
Michigan ‘State College Press, East Lansing, Mich. Non-fiction. 
William Rutter. 
Mili Service Publishin: Harrisburg, Pa. Military text- 
books and technical books. “Royalties and outright purchase. 


. Sweet. 
Mill (M. 8S.) Co., Inc., 425 4th Ave., New York 16. (10-20) 
Well-written novels, mysteries, non-fiction. John C. Willey 


Modern Library, Inc., 457 Madison Ave., New York 22. Tia) 
Reprint novels, non-fiction. 
Moody 20 LaSalle St., Chicago 10. (20-30) Religious. 


Particularly interested in Christian fiction; Christian textbooks; 
Juvenile Christian fiction and — -fiction. Royalties; occasionally 
outright purchase. K. N. Tay 
lorehouse-Gorham Co., 14 St., New York 17. (10) 
Cc. P. house 


ore 

Morrow (William) & Co., Inc., 425 4th Ave. New York 16. 
(50) Novels, literary and popular; mystery stories. Non-fiction: 
biography, history, economics. Juveniles. Translations. Miss 


Mosby (The C. V.) Co., 3207 pp nye ga St. Louis 3. 
(35) Medical, dental, nurses’, and college 
Muhlenberg Press (United Lutheran Publication House), 1228 
Spruce St., Philadelphia S (20) Non- fiction in which religion is 
—— books; Dr. G. Elson Ruff. 
Gee, Inc., 3630 Eastham Dr., Culver City, Calif. 
Non- fiction and popular technical. R. E. Rasmus. 


Mys stery House, 22 E. 60th St., Pac York 22. Mysteries. Lucy 
Mabry. (A division of Bouregy Carl, Inc.) 

Naylor Co., 918 N. St. Mary's om San Antonio 6, Tex. (20) 
History, legend, lore, with emphasis’ on Texas: and the South- 
west. Novels; non-fiction; oe translations; juvenile fic- 
tion and non-fiction. Joe O, Naylor. 

Nelson (Thomas) & Sons, 385 Madison Ave., New York 17. 
(6-8) Religious, juvenile, medical. Pegeen Kinney. 

New American Library of World Lit Madi Ave., 
New York 22. 60- 70) Publishes on commis- 
sion on science, arts, philosophy, politics. Victor Weybright. 

New Directions, 333 6th Ave., New York 14. (50) Novels, non- 
poetry. James Laughlin. Query 

Press, The, Westminster, Md. (50) Catholic novels, 
religious books, reprints. John J. McHale. 
York University Press, Washington Square, New York 3. 
Scholarly Jean 

Noble & Noble, Publishers, Inc., 67 Irving Pl., New York 3. 
J. Kendrick Noble. 

Northwestern Press (The), 315 5th Ave., Minneapolis 15, Minn. 
Entertainment material; plays for high school, college, societies, 
amateur production. Outright purchase. L. M. Brings. 

Norton (W. W.) & Co., 101 5th Ave., New York 3. (50) 
Music, politics, medicine, economics, etc. College textbooks; 


ge Brockway. 
Oakridge Press, 2030 Park Ave., Baltimore 17, Md. (3-5) Non- 
fiction, technical textbooks and scientific books for the a 
300 to ad eg Royalties or outright purchase. Robert 
Seliger, 
Publications, W. 16th New York 11. (20) Law, 


non-fiction; how-to-do; books. mar. 
Odysse: y Press, 4th New York ‘16. (10-15) Textbooks, 
mainly college. Edgar D. Hellweg. 


AUTHOR & JOURNALIST 


nile. Mrs. Esther Gelatt. 
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3 
3 
i 
| i 
| iy 
4 
| i 
| 
4 Frances Phillips. 
: 
a 


Although the longer form of the short novel, 
or one-shot, permits a complication of story 
threads not possible in the short story, the main 
story line was set out on a graph in the early 
stages of the writing and I exactly adhered to 
that plan. I realized that the story was episodic, 
and that the relations between the parts were not 
clear when approached from the beginning (not 
clear to the reader as they were not clear to Cap- 
tain Walsh Avery); but I knew exactly what I 
was working toward (in fact, my ending was one 
of the first parts I wrote). In looking back on 
the story from the ending, one can see that all 
the threads lead to and contribute toward that 
conclusion. 

I plan to have the next article of the series 
on story structure (an explanation of Point X) 
ready for the December issue. My thanks to your 
readers who have been kind enough to write in 
about the articles previously published. I hope 
that the series may prove of some help to them 
in this difficult task of story writing in which we 
all find ourselves ensnared. 

CATHARINE BARRETT 
Boulder, Colo. 


Word to Editors 

Too many magazines fail to make any effort to 
get the reader of any one issue to read the next. 
How many theaters would remain in business if 
they didn’t beat the drums for their coming at- 
tractions. right along with the current perform. 
ance? 
L. R. 
St. Joseph. Mo. 


Dictionary in Reverse 

After 20 years of lucubration I have finally 
completed my “dictionary in reverse,” a private 
compilation in which word meanings—not the 
words—are listed alphabetically. Given a thought. 
however complex, I can find the word to express 
it quite easily. 

Therefore, if you every cudgel your brain for 
the right word to express an unusual idea, please 
send the thought to me. This being my hobby. 
there is no charge. 

J. E. Scumipt, M.D. 
Baltimore, Md. 


Are You Comedy-Minded? 

The National Association of Gagwriters, spon- 
sor of the Gagwriters Institute Comedy Develop- 
ment Center, is forming chapters of comedy 
minded individuals throughout the nation. If 
you are comedy writer, cartoonist, or comedian. 
you can join the organization by writing me at 
Room 902, 292 Madison Ave., New York. 

If you are in New York, you are invited to 
visit the Gagwriters Institute, which meets every 
Wednesday night, 8 to 11 o'clock, at the Malin 
Studios, 225 West 46th St. 

Georce Lewis 
New York City 
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WRITERS! 


Do you want to sell or do you want to col- 
lect rejection slips? |f you want to be con- 
vinced of our ability to sell, as hundreds of 
others have, send us now your STORY, 
NOVEL or ARTICLE. Our personal, effi- 
cient services, in the heart of the publish- 
ing center, have been praised for 16 years. 
To make it possible for you to try our: 
services, we have reduced our fees. 

Send $2.50, minimum, with each 
script up to 3,000 words—and add 
75¢ more for each additional M, if 
longer. Because of publishers’ de- 
mands for novels, we are compelled 
to make another concession. Send 
$4 with each novel and receive 
prompt sale or honest report. Com- 
mission: 10%. 

Return postage should accompany MS. Fees 
dropped after two sales—and no fees for 
established writers. 


MANUSCRIPT BUREAU 


154 Nassau Street — 
New York 38, N. Y. 


There's a NE-W WAY 
fo WRITING SUCCESS 


EASIER... MORE SURE... 


Here is the modern way. to develop your 
creative ability. Writing is more fun as 
you learn how to bring into full play your 
own experiences, ideas and imagination. 
THE CREATIVE ABILITY DE- 
VELOPER shows you how to gain added 
creative energy and enthusiasm that lead 
to results, to quicker sales. No other course 
is especially designed to do this. 


The new method is direct, simplified, 
and efficient. The cost is low. Read how 
others are aided to write better, to earn 
more money. Ask for free copy of 
“The Way to Successful Authorship.” 


SIMPL, 
IED 
1819. TRAI 
Gilpin St. Course 
Ver Co 
* Solo, 


| 
: 
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Our office dictionary, a dignified and formal sort of volume, describes a procrastinator as one who 
“delays, is dilatory, defers action, puts off till another day or time.” It’s a good enough definition, but we 
have an additional idea on the subject. We think a procrastinator can also be described as ‘“‘a person who's 
kidding no one but himself.” 


The writing field, as everyone knows, is chock-full to overbrimming with procrastinators—people who 
are going to crack the slicks or pulps or other markets, or write a big-selling book, and who are entirely 
serious about it and read the market tips carefully, but who somehow never manage to write more than a 
script or two a year—or even none at all. These people, ninety-nine out of a hundred of ’em, will never 
get any closer to substantial writing success than reading about other people’s achievements. And you'd bet- 
ter take a look at your own current output before you start to chuckle. 


Funny thing about it all, too, is that nobody really wants to be a procrastinator, and it’s just about 
the easiest ailment in the world to cure. First of all, take yourself off in a corner somewhere and adjust 
yourself to the fact that writing is just as hard as the “regular job” you perform at the office or at home 
daily—perhaps harder, considering the potential financial returns. Then get to your typewriter and get to 
it often, brush off the various excuses for not — which will occur to you all the time, and get those 
_ scripts done. And each time you finish a script, get back to your typewriter soon and get another script in 
the works and done. 

And when you finish your scripts, you'll be wise to send them to a reliable, experienced agency such 
as this one, instead of attempting to market them blindly yourself. You'll find yourself selling more and 
faster that way. 


Remember, magazines continue to come out month after month, and books continue to be published 
daily. If you're not in those magazines, and if none of those books carry your byline, it may be your own 
fault. We'll be happy to see some of your material. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, 
and cover sale of additional rights throughout the world. If your material is unsalable as it stands but 
can be repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without addi- 
- tional charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, 
and give you specific advice on how to avoid those errors in future material. We report within two weeks. 


- TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 

sold a book to a major publisher within the past year, we’ll be happy to discuss handling your output on 

straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British 
and other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 


~ to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 


seven dollars for a script of 6,895 words). $25 for books of all lengths; information on terms for other 
types of material upon request. We drop all fees aiter we make several sales for new clients. A stamped 
self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19 N.Y. 


Comment on Scott Meredith's best-selling book, WRITING TO SELL: 

“. . . Here is a book every writer should own and read . . . Seeing the number of times 
Scott Meredith’s name, as agent, appears on the manuscripts coming into our building, for 
printing, would greatly increase your respect for his agency as no rumor can do. Such a 
man knows what sells . . .” —Writer’s Monthly 


Order your copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 E. 33rd St., New York 16. $2.75. 


AUTHOR & JOURNALIST 


Lets discuss the word procnactinater”... 
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Outlook Publishers, 1 N. 6th St., Richmond 19, Va. Religious. 

Oxford Book Co., Inc., 222 4th Ave., New York 3. High 
school textbooks, visual aid texts, review books, drill books, 
work-books, ae a devices. M. H. Kessel. 

Oxford Universi Press, 114 5th Ave., New York 11. (250) 
General ee religious, reference, art, Bibles, college 
medical, juvenile, music. William M. 
Pacific Books Pubiishers, Box 558, Palo Alto, Calif. Non-fic- 
ton covering Pacific Ocean area, and West Coast, U. S. A; 
college textbooks. S. M. Croonquist 


Page (L. C.) & Co., 53 Beacon St., Boston 8. Novels, non- 
juvenile fiction. 


Inc., 333 6th Ave., New York i¢. (15) 
religious books, translations. Kurt Wolff 


Press (The), Box 4033, Village Sta., Los Angeles 
technical, juvenile. 


‘antheon 
Novels, non-fiction, 
and Kyrill Schabert. 


sy Cloth Books, (09 Worth St., New York 13. Wash- 
able “cloth a books for youngsters 1 to 3 years old. Out- 


Pellegrini & a 41 E. 50th St., New York 22. Fiction; 
non-fiction. Miss Sheila Cud: 

Pergande Peblishine. N. Bartlett Ave., Mil- 
waukee 11, Wis. (2-3) ical non-technical textbooks, 
peal Service preparatory material, ry to 160 pages, 


Phaidon Publishers, Inc., 114 E. 32nd St., New York 16. Art. 
, Inc., 15 E. 16. Non- 
— reference. Royalties; bert D. 


40th St. — York 
author's expense Dago! 
em Press, 419 4th Ave., New York 16. (60) Ranch West- 
ern novels, romances, mysteries, 60, 65,000 words. Outright 
purchase, royalties. A. 
P (Congregational), 14 Beacon St., Boston 8. (12) 
Charles A. Butts. 


staff-pre- 


ress 
Religious, juvenile fiction “ non-fiction. 
Pitman 


ishing Corp., 
Textbooks; scientific, 
mercial, educational, business; ” technical works; pho! 

Platt Munk Co. (The), Inc., 200 5th Ave., New York 10. 
(15-30) Saventie fiction, non-fiction, 1000-3000, ages up to 12. 
Educational books. Outright purchase. A. H. unk. 

Plays, Inc., 8 Arlington, Boston, Mass. (3-5) Anthologies of 
sr Bure plays, book length collections, school age children. A. 


jurack. 
ket Books, Inc., 630 5th Ave., New York 20. (96) Popular 


Popular senate, Inc., 10 E. 40th St., New York 16. (96) Pop- 
. Ontario St., Chicago 11. (6) 
N. F. Guess 
itice-Hall, Ine. 70 Sth Ave., New York 11. (150-200) Re- 
ligious, inspirational, self-help, history, travel, non- 
fiction, occasional fiction titles. high school text- 
books ‘in fields of liberal and 
— -legal books; | 


Prin 
Royalties, occasionally author's expense. Datus S. Smith, 

r. 

Printers’ Ink Publishing Co., Inc., 205 E. 42nd St., New York 
17. Business books, emphasis on’ advertising, marketing, by 
people in field. Kenilworth H. Mathus. 

Press, 2153 Florida Ave., N. W., Washington 8, D.C. 
Non-fiction textbooks. Royalties and outright pur- 
y n. 

(F.) Company, Inc., 14 Barclay New York 8. (5-10) 

—— Catholic religious books. Royalti lly author's 


"Petaam’s (G. P.) Sons, 210 Madison Ave., 
a = Novels, all types. Non-fiction; world rs, 
miscences, travel, science, exploration, ete. 

Helton Wand non-fiction. Translations. Theodore M. 
id Books, 185 Madison Ave., New York 16. Popular re- 


prints, originals. 
Q (24) Adventure, 
originals. Ad- 


New York 16. (125 
affaii biograph- 
Juvenile 


Western mystery novels and 
vance with royalty or ‘outright Invites submissions 
from published authors. 

Rand, McNally & Co., 7536" s. “Clark St., Chicago 5. (25-50) 
Juvenile fiction and non-fiction, all ages. Textbooks. Adult 
non-fiction. Religious. 

Random House, Inc. 457 Madison Ave., New York 22. (100) 
Non-fiction, fiction, adult, and juvenile; as poetry; trans- 
lations; juvenile non-fiction. Saxe Comm: 

0. . Jackson Bivd., Chicago 4, Ill. 
(16) yg ee historical, religious, translations, world af- 


rs, enry 
Reilly & "Les Co., Chicago 10. (10) Adult 


ery 
325 w. Baron” ‘St., 
popular non-fiction, non-fiction. 
ter) Philadelphia 7. (3) 
Royalt outright 


Query 
Co., 131 N. 13th 


New York 18. 
physics, metal- 


H.). Co., 316 ard Ave., Westwood, N.J- 
books of more general nature including 
biographies, history, self-help. Suventle willtam R. 


view Herald Publishing fation, Takoma Park, 
washington 12, D. C. Religious, sedtoal educational. M. R. 
urber. 
Rider (John F.) Publisher, Inc., 480 Canal St., New York 13 
and television textbooks and technical books; trans- 
rred ths, 75,000 and 150,000 words. 71/5-121/5%, 
outright purchase. S. D. Uslan. 
& Inc., 232 Madison Ave., New York 16. (100) 
Novels, all aang Non- -fiction, John . College 
textbooks. Ranald P, Hobbs. Technical books (published under 
imprint Rinehart Books, —_- 
Ave., 


ladison 
New York 16. electronics, 
electricity, and Fo technical or practical subjects. J. Richard 
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SAVE YOUR POSTAGE! 


Poetry for today’s modern markets is easy 
to write—and hard to sell, WHY GUESS 
at the cause of continued rejections when 
you can get a frank market appraisal and 
complete report with helpful suggestions 
for revision for only $1 for 2 poems or $3 
for 7 poems under 30 lines each. Send 
stamped return envelope. OUR CLIENTS 
SELL TO TOP MARKETS SUCH AS SEP, 
a ees Send us those rejected poems 
NOW 


THE POETRY CLINIC 
P.O. Box 352, Roseburg, Oregon 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 


AND SELL WITHIN THREE MONTHS. 
In past years | have sold some 3000-3500 
stories . articles . serials . series. 
Now I'm teaching it. 
a CRITICISM AND COLLABORATION 
rite for Terms and FREE pomphiet 
of Juvenile Writing 
Juvenile Books Manuscript Criticism a Specialty 
WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


LAND EDITORS’ CHECKS 


Be guided by an ADAMS CHART & 
As a mariner needs a compass, or a pilot a preci-_ 
sion instrument, so a writer needs a chart based o 
FUNCTIONAL TECHNIQUE. 
You wouldn’t think of baking a cake without 
mold to give structure and form to it. You wouldn't 


think of cutting out a dress without a pattern. Ay zi 


carpenter uses a blue print to build a house. How 
much more necessary it is that you have a CHART 
which forms an adequate mold, pattern, or blueprint 


into which you cast your effort at story construction,” 


Were you to break down published stories in 
their component elements, you would find that each 
story had been cast into a segmented mold and tha 
cvery ingredient was present. 

Definitely, an ADAMS CHART maps out the wa 
into the minute intricacies of story structure. Eac 


step is detailed for you. The CHART may be used™ 


for any story of purpose you wish to write, he it 
action story or character story. 
WRITING THIS WAY BECOMES A PLEASURE 
WITH AN INCOME 
A post card will bring you full information. 


480 Blair Ave., St. Paul 3, Minnesota 


| 
24. Fiction, 
Pauper (Peter) Press, 629 McQuesten Parkway, Mount Vernon 
¥. rints nly. 
aa 
a 
} 
} 
purchase; author’s expense. j 
; Reinhold Publishing Corp., 330 W. 42nd ‘i 4 
(30) Textbooks, technical works on chemistry | 
4 lurgy, architecture, drawing. G. G. Hawley. 
Republic Book Co., 115 E. 53rd St., New York 22. Secondary 
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THE OPPORTUNITY 
OF A LIFETIME .. . 


You will become a selling writer if | take you in 
my limited group of writers, or it won't cost you a 
penny 

If you have tried ‘systems,’ “courses,” 
etc., without success, write for my pamphlet which 
gives details of this unique offer. 

One hitherto unpublished writer, working under 
my supervision, SOLD MORE THAN 100 STORIES 
within a four-month period. Here is a record no 
other teacher, school, or agency can approach. 


Send for the pamphlet today! It is FREE and puts 
you under no obligation. 


GEORGE KELTON 


Malibu 1, California 


Press, 104 E. 40th St., New York 16. Fiction; nop- 

fiction. Query. ‘Boris G. de Tanko. 

Rodale Press, 6th & Minor Sts., Emmaus, Pa. Writers’ helps. 
gardening, farming, horticultural.’ J. I. Rodale. Query. 

Romig (Wa'ter) Publisher, 979 Lakepointe Ave., Grosse Pointe 
30, Mich. (2-3) Catholic reference works only. 

Ronald Press Co. (The), phi E. 26th St., New York 10. (100) 
History, political science, losophy, 
ture, sociology, education, Fao 
guages, sciences, engineering, mathematics, aeronautics,, econom- 
ics, business and indust ry. 

Rey Publishers, 303 E. 74th St., New York 21. (25) Novels; 
non-fiction; technical; juvenile fiction and non-fic- 
tion. _ Royalties or outright purchase. Mr. and Mrs. Marian 


Rutgers University Press, New Brunswick, N. ade (24) Non- 
fiction, textbooks, technical, translations. Harold M. Munger, Jr. 
Saalfield Publishing Co., Akron 1, Ohio. Juvenile non-fiction 


Outright purchase. Ruth’ Grismer 
Sadlier (William H., Inc., 11 Park Pl., New York 7. Text- 
books. Thomas J. Do’an 
Guild “Press, 508 Marshall St., Pat 


St. Anthony's 
1716 View Point Rd., Golden 4, Colo 


3, N. J 

Sage Inc., 
(4) jublishers with interest ‘in quality Western 
Mian Swallow; Horace 


non-fiction. Royalties. 
Balloch (William). 142 7th Ave., 8. New York 14. Schol- 
arly non-fiction. William Salloch. 
Sanbo (Benj. H.) & Co., 221 E. 20th St., Chicago 16. (10) 
oung. 

Sq., Philadelphia 5 
veterinary, dentistry, nurs- 
Lloyd G. Pot 

a> & Jervis, Box 807, Hill, 


N. C. (4) Non-fic- 
tion, adult and juvenile. George Scheer. 
8 G.), Ine., 3 E. 43rd St., New York. Music. Roya - 


NEED WE SAY MORE? 


A client writes:* “You are the first agent—who 
ever did anything constructive for me. All others 
went off on a tangent with beautiful theories. none 
of which were practical.” *(mame on request) 
Novels — Short Stories — Articles — Plays 
Write for ond read by 
roadway produc 
ANALYSIS — CRITICISM — "GUIDANCE 
REPRESENTATIO 
Reading fees: $4.00 ep to $000 words; — 5000 
and up to 10,000, 75¢ per thousand; 10,000 to 
40,000, $10.00, full length novels & = Bley $15.00. 
Manuscripts typed, 20c per page. Return posta.c 
with each ms. please. Send for FREE S8OOKLET 
“To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside New York 32, N. Y. 


RITERS: COME TO ONE PATRONIZED 

'Y PROFESSIONALS! For—Advice, coach- 
g, revisions, or ghostwriting. Write for 
fo and FREE talent quiz. 


MARY KAY TENNISON 
Authors Agent & Counsellor 
12 West 8th St. Los Angeles 5, California 


TYPING 
THE COPY CAT 


Electric Typewriter 25 years experience 
Monuscripts 40c per thousand words. Poetry 
Ic per line. Minor corrections in grammar, 
punctuation, spelling, etc., if desired. One 
carbon copy and extra first page free. Plus 
postage, please. 

Long-established Stenographic Service 


Bertho Treben Comstock Jerome, Idaho 
P. O. Box 1166 


REMEMBER THE NAME 
MILDRED I. REID 


Por cowcunug OY Fur Chicazo ‘ass 
MY SEVEN BOOKS 
TERS: HERE’S HOW! (Basic Technique). 
: HELP YOURSELVES! (Formulas). bev 
: LET’S PLOT! (Plots for everything) va 


: MAKE IT SELL! ys 

: (8 types explained). 34 

: LEARN TO EARN! (New approach to writing) ? / 

1—THE HANDMAIDENS (My historical novel). 3.50 
For proof that I can practice what I also teach by mail 
Available for ‘s Who In Mlinnis. 

Rd. MILDRED |. REID Northbrook, Illinois 


For piots and poetry 


( 
ties ve outright purchase. 
. Madison Ave., New York 17. Non- 
fetion, . Nah 


History of science and medicine; ion; some juveniles 
Royalties or outright purchase; author’s expense. Henry Schu- 


Associates, 57 West Grand Ave., Chicago 10 
family, mental hygiene, life-adjustmen' 


a 433 E. Erie St., Chicago 11. Tex'- 
13th St., New York 11 (10-20) 
. May Garelick. Query with 


mee Research A’ 
Paychologioal tests; 
publications. 


books. 

Scott (1 

Juvenile fiction and 
outline 

Scribner's (Charles) Sons, 597 5th Ave., New York 17. 
non-fiction, adult; serious; religious; 
Sentinel "Book Publishers, Inc., 112 E. 19th St., New York 2 
(12) Books on arts, crafts, sports, education, entertainment. 
hobbies, games. (18,000 words up.) Royalties; outright pur- 


. Sackman. 
Shady Hill Press, 7 Mercer A Mass. (3) 


(200) 
text- 


reference, 
257 4th Ave., 
Pu 


8h 
Fantasy fiction, 
She n House, 
and non-fiction. Lee rman. 
Silver Burdett Company, 45 E. 
High school and elementary textbooks; juvenile non-fiction for 


Novels 
(25-50) 


New York 10. (15) 
17th St., New York 3. 


supplementary sale to schoo's. Earl E. Welch. 
immons-Boardman Pub. Corp., 30 Church St., New York 7 

(10) Trade, technical books on rail and marine transporta- 

tion, carpentry, building. James W. Zarbock. 

Simon and huster, Inc., 630 5th Ave. New York 1% 

(100-125) Novels, literary; exceptional mystery and detective: 

non- with wide possibilities; translations. J. A 


Singer. (The L. W.) Co., Inc., Bivd., Syracuse 2. 
not invite submissi: 

‘Skira, Ine., 206 E. 20th St., ‘New York 3. Art. 
Sloane (William) ‘Associates, 119 W. 57th St., 
(35-40) Novels, non-fiction, college textbooks, poetry, 
teen-age fiction, non-fiction. Helen Stewart. 

R E. Market St., Indianapolis 4 
Inc., 1008 Electric me. Fort Worth 2, Tex. Gen- 
eral sbook publishing; fiction full novel length. J. Hulbert 


Smith 
Southern Methodist University Press, Dallas 5, Tex. Non-fic 
Inc., Box 1240, Huntington 14, 


tion. Query. Allen Maxwell. 
(12-20) Technical books on guns and sport. Royalties, pA 
n 
Press, Stanford, Calif. (25) Texts and 
reference; scholarly works, all types except fiction, verse, plays 
ly author's expense. Dona 
O. Box 16, Austin 1, (15) Text- 
books and limited” juvenile fiction. R. H. Porter Query. 
Daye 24th St., New York “10. (15) Non- 
. Rut 
ub. Co., Inc. 141 E. 44th St., New York 17. To 
books with or without ‘ilustrations. David A. See 
w 


New York 19 
juvenile 


Boehm 
(George W.) Publisher, Inc., 120 E. 36th ‘st. 
ose -10) Non-technical books of information. Geo. 
uery 
Sterm Publishers, Inc., Lexington Ave., New York 17 
(10-20) General publishers 7 novels, non-fiction, translations 


Alexander Gode. 

Story Press, The, Setauket, L. I., N. Y¥. Books of literary 
distinction under Story Press imprint, in association with David 
K. 
Lexington Ave., New York 17. (5) 


Co., Inc. Whit Burnett, Hallie Burnett. 
Inc., 420 
Pa 
Studio Publications, Inc., 432 4th > aa New York 16. (25) 
Fine arts, applied and decorative architecture and indus- 
trial design. Juvenile ficiton. by agreement. 
(5-9) 


Bryan Holme. 
Svperior Publishing Co., 2809 3rd Ave., Seattle 11. 
Novels and non-fiction. Arthur O. Olson. 
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Swallow, Alan, Pu! 

(10) Belles lettres, parti 
occasionally other non-fiction. 

Syracuse University Press, 

r’s expense. am A. 5 

Tell-Well tro 3317 Summit, Kansas City 2, Mo. Juveniles. 
William I. Martin, Jr. 

Textile Book Publishers, Inc.. 303 5th Ave., New York 10. (3) 
Textile books, 30-60,000. ger. 

Thomas (Charles C.), E. Lawrence Ave., 
Springfield, Il. it cal, law, agri- 
cultural, police, sci lations. Ro; ; sometimes out- 
right purchase; very rarely author's . Payne E. i. 


LOVE 


“I'd like to give you a raise, Randall, but my 
HEART tells me no.” 


Soares Son, Set Co., 209 N. 3rd St., St. Louis 2, Mo. Law. 
fle Publish! ing Co., Inc., 100 6th Ave., New York 13. (2) 
. J. Fagg. 
End Publishing Co., 725 Michigan Blvd., Pasadena 10, 
. (8) Western Americana, non-fiction. H. E. Britzman. 
MSS. not solicited. 
Lined Publishing Co., 221 4th Ave., New York 3. Non-fiction. 


rints. 

**irwentieth Century Fond, 330 W. 42nd St., New York 18. 
Publishes only results of its own economic . 

Ungar (Frederick) Pub!‘ishing Co., 105 E. 24th St., New York 

10. (15) Non-fiction; textbooks. 
nion American Hebrew Congregations, 34 W. 6th St., Cin- 
cinnati 2, Ohio. Religious. 

U. 8S. Naval Institute, Annapolis, Md. Technical. Confined to 
military, naval, or maritime affairs, or matters bearing on na- 
tional defense. 
of Alabama Press, Drawer 2877, University, Ala. 
Royalti S ti cooperative. James B. Mc- 


University of California Press, Berkeley 4, Calif. Non-fiction, 
scholarly or for general audience; translations. August Fruge. 
University of Chicago Press, 5750 Ellis Ave., Chicago 37. Non- 
fiction, textbooks, religious, medical. Rollin D. Hemens. 
University of Denver Press, University Park, Denver 10, Colo. 
Kon-fietion; reprints; visual materials; occasional fiction. Alan 
wa'low. 


University of Florida Press, College of Law Bidg., Gainesville, 
Fla. Non-fiction. Royalties; sometimes cooperative. Lewis F. 


nes. 
University of Georgia hens, Ga. Non-fiction. Royal- 
ag sometim: H. Stephens 
Tl. 
of and general interest. Wilbur \. 
University of Kansas Press, Journalism Bidg., Lawrence, Kans 
Non-fiction, schoiarship. Clyde K.- Hyder. 
Kentuck y Lane, Lexington 29. 


y of Shad. 

Ky Scho'arly works; non-fiction. Royalties. F. L. McVey. 

University of Michigan Press, Administration Bldg., Ann 
Arbor, Mich. Non-fiction. Frank E. ns. 

U y of Mi t 10 Nicholson Ha'l, Minneapolis 
14, Minn. Non-fiction, all types. Margare’ b rding. 

University of Ne Press, Administration Annex 1, Lincoln 
Royalties; sometimes cooperative. Emily 


8, Neb. Non-fiction. 
rger. 
of New Mexico Press, Albuquerque, N. M. Non- 
material 


Mi 
U ity of North Caretinn Chapel 
y na Hill, N. C. Non- 
fiction, all types. Lambert Davis. 
University of Oklahoma Press, Norman, Okla. Scholarly 
ction in all fields; Western Americana, music criticism. 
graphy, art. Savoie Lottinville. 
NovEMBER, 1951 


Scholarly non-fiction 
ramm. 


non- 
bio- 


FORREST CARDELL 


WRITERS! Don’t guess—don‘t waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 
help and my daily trips to — York 
editors have made convincing sales. 
Let me prove to you what | can do. My terms 
are reasonable. 
ission: . Fees: $2 on any script up 
Reasonable terms on books. Return postage 
with each script please. |! need stories and 
articles with any theme. 


FORREST 
Literary Agent and Consultant 
84-46 Jamaica Ave., Woodhaven N Y 21 


AUTHOR'S EDITIONS 
, etc., privately printed in 
bask prices for smoll, 
»fine editions 
for further particulars write 
it CECIL L. ANDERSON 


11032 MecVine Ave. Suniand, Calif. 


MANUSCRiPT TYPING 


First Aid to Writers 
Fast — Accurate — Neo 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


$ 


LET A WRITER 
teach you to write. 


MERIDEL LE SUEUR 


Short st writer—all leading magazines. 4 chil- 
drens books. North Star country. Many Successful 
writers developed in 20 years of teaching. 6 months 
personal structural help at low cost. Mss. help $i 
per thousand words. Box 3190, St. Paul, Minn. $3 
minimum. 


WRITE SONGS? 
Magazine For Songwriters! 
Vital Tips — Monthly Contest 
Songsharks Exposed! 
THE SONGWRITER’S REVIEW 
Sample 25c $2 per year 
1650-D Broadway, New York 19, N. Y. 


PROMPT TYPING SERVICE 


Novels, Stories, Books, Plays, Radio, Poems 
EDITORS appreciate and BUY readily manuscrip¢?s in 
correct style, with flawless spelling, punctuation 
and grammar. 

Excellent 20 Ib. bond. Carbon copy. 50¢c per 1000 
words. Reenforced envelops and cartons, used in 
shipping. 

NOVELS beautifully tailored to present the most 
inviting appearance. 


MARIE ADAMS 
St. Poul 3, Minnesota 


480 Blair Avenue 
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AT SEA IN A LEAKY BOAT? 


Don’t know what is wrong with your rejected ‘scripts’? 
Tell you what I'll do. Send me a story, up to six thousand 
words, accompanied by a five-dollar bill, and I’ll not oniy 
find all the flies in the ointment but I'll rewrite the first 
page in full for you! You'll learn about story starts I'll 


promise you! 
Cc. C. WAGONER 


1616 E. 4th St. Tucson, Ariz. 


3436 Walnut St. 


Press, 
phia 4. Non-fiction. ‘scholarly and general. Phelps 
University of Pittsbur, gh Cathedral al Learning, 
Pittsburgh 13, Pa. Non- fiction. Royalties; sometimes cooper- 
ative. Mrs. Agnes L. Starrett. 
University of South Carolina Press, a Ss. C. Non- 
fiction. Royalties; sometimes cooperati Query. 
of the South Press, Tenn. 
Royalties; sometimes cooperative. Query. A. C. Thom 
University of Tennessee Press, Box 8540, Knoxville me. — 
Non-fiction. Query. Mrs. Hettie D. Leeson. 
University of Texas Press, Austin 21, Tex. Non-fiction. Query. 
Frank H. Wardlaw. 

of Washingt Press, Seattle 5, Wash. Scholarly 
works. Royalties: sometimes cooperative. W. Read. 
811 State St., Madison 5, Wis. 


Non-fletion. ‘Query: Thompson Webb, Jr. 


TRY THE COMIC BOOKS! 
help 24- booklet, FUNDAMENTALS 
WRITING ($1) contains over 
15,000 words on comic book techniques, PLUS a 
sample STORY SYNOPSIS and page of PANEL 
SCRIPT as submitted to an editor. Limited supply. 
Get yours NOW! Send $1 to: 


EARLE C. BERGMAN 
1255 No. Gordon St., Hollywood 38, Calif. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-St 
Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice ‘ 
real teaching. All courses moderately priced. 
For tull particulars write today to: 

The Home Corresponden 

Dept. AJ 


Writing, Juvenile Writing, .> 


A LOW COST FUSLISHING SERVICE 
For Authors 


We print, publish and distribute your manuscripts 
in beck and pampniet format. Send for Bulletin 6 


THE WILLIAM-FREDERICK PRESS 
Distributing 


Pamphlet Co., Inc. 
313 West 35th St. New York 1, N. Y. 


GHOSTWRITER 


S Over twenty years experience in mending writ- § 
- ing for marketing. | do not tell what to do. 
, | do it for you. Reference women’s WHO'S 
§ 


WHO. Correspondence requires return post- . 
age. ‘ 
NATALIE NEWELL 

Miami 33, Florida 


2964 Aviation, A.J. 


I'LL DO IT FOR YOU 


Sick of rejects? | have ghost-written millions o: 
words of stories, articles, books, for hundreds of 
satisfied clients. | may be able to help you see 
your name in print and make money on your 
raw material. Reasonable rates. Particulars FREE. 


WILL HEIDEMAN 


Dept. A Casselberry, Fern Park, Fla. 


FREE Photographs 


Yes—"'88 SOURCES FOR FREE 8x10 GLOSSY PHOTOGRAPHS” 
tells YOU—for the first time—exactly = and HOW to 
obtain FREE PHOTOGRAPHS on Science, Nature, Travel, In- 
dustry, etc. Get PHOTOGRAPHS FREE and SELL THEM ‘FOR 
CASH. A MUST for the article writer. Complete Folio $2.00. 


SERVICENTER PHOTOS 
568-B 


P. O. Box 6 leveland 1, Ohio 


28 


), 1126 Que St., Lincoln 
1, Neb. Educat! jonal. Royalties; sometimes cooperative. Mrs. 
Magdelene Craft Radke. 
University Society, Inc., 468 4th Ave., New York 16. Refer- 
ce. 


en 
Vanderbilt U y Press, Nashville 4, Tenn. (6) iep-Setton, 
religious; translations. Royalties; author's expense. Does 
invite submissions. H. C. Nixon. 

ang Press, 424 Madison Ave., New York 17. (20-30) 
Novels, non-fiction, adult; biography, history, travel, popular 
science, politics. Juveniles. James Henle. 

Van Nostrand (D.) Co., Inc., 250 4th Ave., New York 3. 
(60-75) College and high school textbooks; business, engineering, 
scientific, technology; informational; general non-fiction. 

iking ), 18 E. 48th St., New York 17. (60) 
Novels; non-fiction, adult, all types; translations; juvenil 
45 45th St. 


5. Textbooks written by authorities for elementary schoo’s. 
Warne (Frederic) & Co., 79 Madison Ave., New York 16. 
Juveniles. 
Wartburg Press, 57 E. Main St., Columbus 15, Ohio. (2-3) 
oo juvenile fiction and non-fiction. Royalties or outright 


Washburn (Ives) Inc., 29 W. 57th St., New York 19. (10-12) 
Novels, serious works, memoirs, non- fiction; juvenile fiction. 

Watson-Guptill Publications, Inc., 345 Hudson St., New York 
14. (5-10) Art. Arthur L. Guptill. Does not invite MSS. 

a! Franklin), Inc., 119 W. 57th St., New York 19. (15) 
Juvenile. Helen Hobe Watts. 

Webb Publishing Co., (The), Book Division, 55 E. 10th St., 
St. Paul 2, Minn. Books of general interest. Practical farm 
and vocational books; textbooks in agriculture. Prefers synopsis 
or outline in advance. Royalties or purchase. Paul C. Hillestad 

Webster Publishing sl aes Washington Ave., St. Louis 3, 
Mo. (16) Textbooks. Sharp. 

West Publishing Re 50.1 Ww. *celiogs Bivd., St. Paul 2, Minn. 


Reserve 11133 Bellflower Rd., Cleve- 


Western 
land 6. Scholarly books en, Jr. 
‘estmins n Bldg. Philade!phia 7. (35) 
Novels; general non- -fiction; religious books; juvenile fiction. 
Hoff: of Adult Trade “Books: Wm. Heyliger, Juv. 
ict. Ed.; Paul L. Meacham, Religious Book Ed. 
Weyhe Art Books, 794 Lexington Ave., New York 21. art. 
Wheeler Publishing Co., 2831 S. Park Way, Chicago 16. (2-4) 
Textbooks; juvenile non-fiction. Edgar E. Wheeler. 
Wheelwright (Bond) Lew 145 E. 63rd St., New York 21. Non- 


ght. 

tman (Albert) & Co., 560 W. Lake St., Chicago 6. (15) 

Juvenile fiction, ages 6 to 12; informational and factual only. 
Outright purchase or royalty. Does not invite MSS. 

Whitman Publishing Co., 1220 Mound Ave., Racine, Wis. Ju- 

venile fiction and non-fiction; drawings for children’s ° 

games. Payment by arrangement. Dorothy Joslyn. Lloyd E. 


Smith 
Whittlesey House, St., New York 18. Juvenile 
fiction, non-fiction. Tr department of McGraw-Hill Book Co.) 
Wilcox & Follett Co., 1255 S. Wabash Ave., Chicago 5. (20) 
Adult non-fiction; juveniles. Royalties or outright purchase. 
Linton J. Keith; Esther K. Meeks, juvenile editor. 
Wilde (W. A.) Co., 131 Clarendon St., Boston 16. Religious. 
Wiley (John) & Sons, Inc., 440 4th Ave., New York 16. (100) 


xtboo 

Williams & Wilkins Co., Mt. " Royal Ave., Baltimore 2, Md. 
(20-35) Medical. R. 

Wilson (H. W.) Co., 950 University Ave., New York 52. Library 
reference boo! 

Windsor Press, 200 E. Ontario St., Chicago 11. (2) Non-fiction. 


N. F. Guess 

Winston (John C.) Co., 1010 Arch St., Philadelphia 7. Text- 
books, religious, juvenile from eight years through early teens, 
a no picture books. Elizabeth Morton, Trade Ed.; Dr. Charles 

. Ford, Textbook Ed. 

A wittenborm, Schulz, Inc., 38 E. 57th St., New York 22. Art. 
Robert Motherwell. 

Woman’s Press, 600 Lexington Ave., New York 22. (10-12) Re- 
ligious poetry, textbooks in social trends, philosophy, educa- 
tion, men and women relations, :. penile affairs. Royalties, some- 
times author's expense. Rose Terlin. 

Wonder Books, Inc., 1107 Broadway, New York 10. Picture 
story books. . Edward — Picture Book Department; Doris 
Duenweald, Executive Edito: 

World Publishing Co., (The), 107 W. 43rd St., New York 18, 
and 2231 W. 110th St., Cleveland 2. Arts, fts, popular medi- 
cine, reference, informational works, history, travel, biography, 

am 


Tare 
Book Co., 313. Park Hill Ave., Yonkers 5, N. Y. Text- 
Writer, Inc., (The), 8 Arlington St., Boston 16. Books for 
Burack. 


Wyn (A. A.), Inc., 23 W. 47th St., _ = 19. (50) Fic- 
tion; non-fiction teen- -age juveniles. ‘A. 

Yale University Press, 143 Elm 8t., ier ‘meno 7, Conn. (50) 
Non-fiction, Yale Series of Younger’ Poets. Royalties, author's 
expense. Eugene Davidsen. 

Year Book Publishers, 200 E. Tlinois St., Chicago 11. Medi- 


cal. 

Zondervan Publishing House, 847 Ottawa St., N. W., Grand 
Rapids 2, Mich. (50) Religious, novels, non-fiction, juvenile 
fiction. T. W. Engstrom. 


AvuTHOR & JOURNALIST 


_ 
19. Occupational monographs. 30,000 words. M. s. She!by 
4 
| 
4 
i 
i 
4 
wi 
i 
= | 
t 


Book Sale 


PRICES SLASHED TO HALF PRICE — ALL BOOKS MUST GO 


BUY NOW FOR CHRISTMAS GIVING . . . TO YOUR WRITING FRIENDS 
. .. TO YOURSELF .. . FOR A FRACTION OF WHAT THESE 
BOOKS ORIGINALLY COST! 


HALF-PRICE! HALF-PRICE! 


(State No. of 


Books on Poetry Half-Price 
New Poetic Lamps & Old, by Coblentz 1.00 
An Editor Looks at Poetry, Coblentz 1.00 
On the Limits of Poetry, Tate 2.00 
Afterglow, Poems by Margaret 
Books on Artitle Writing 
104 Ways to Make Money by Writing ._—-—~- 
The Modern Reporter’s Handbook, Jones... _ 
Sell. What Write, Archer 
Writing for the Business Press, Wimer.._-___-____- 
How to Write for Money, Jack Woodford ..___.__- ss 
Writing News & Fillers, by Cooke _...-._____-._~--- 
Writing & Selling Feature Articles .._--.-_--______- 
Adventures in Freelance Newspaper Features ._____~ 
Writing for the Trade Journals 


Books on Short Stories and Fiction 
Technique of Fiction, by Hawkins (cloth) 
Craft of the Short Story, by Sumners 
Writing for Young People, by Robinson 
The Art of Writing Fiction, by Orvis 
Forms of Modern Fiction, by O’Connor 
Short Story Writing, by Tremaine 
Plotting & Writing Pocket Novels, by Cooke _ 
Short Short Stories, by Oberfirst 


Writers’ Aids and General 
The Opdycke Lexicon . . . A splendid buy at 
Editor to Author, by Wheelock 
Dictionary of Literary Terms, Duffy & Pettit 
Sas The Word Bank, by Basescu 
? _ In Defense of Reason, by Winters 
SURPRISE OFFER! Send us $5.00; we will send you 3 to 5 books, valued at from $7. 50 to 


$10, from our stock of one-of-a-kind remainders. Every one of these books will be full of 
help and inspiration. 


With every $4.00 order or more, we will tuck in an EXTRA GIFT worth 
at least 75c! 


Send order and remittance to A & J BOOK DEPARTMENT, 839 Pearl, 
Boulder, Colorado 


November, 1951 


2.00 
3.50 
1.40 
2.00 
2.30 
1.75 
.50 
1.25 
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FREE to 
New Writers 


Sell the pleasant way, the easiest way. If you 
lack confidence, let me tell you how many 
successful writers made their first sales. Easier 
than you may realize. Good opportunities every 
day—$2, $5, $50, $100. Experience unneces- 
4 Pgs friendly service. Write for FREE DE- 
AILS. 


VERN LOUGHRAN 
1318 Pearl St. Desk D 


814 44th Avenue 


WORD-BY-WORD 


JUST LIKE COLLABORATION 


For Fast “Same Day” Revising, 
Air-Mail Manuscripts to Rewrite Desk 


OR SEND FOR SAMPLES OF 
STORIES REVISED AND PUBLISHED 


RALPH NATHAN 
(Since 1932) 


Son Francisco 21, California 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how” but a SHOW HOW course. 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P.O. Box 104 Laceyville, Penno. 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles 
on how to write salable filler material. Pub- 
lished quarterly. Send 50c for sample copy. 

A. D, FREESE & SONS 

Box A, Upland, Ind. 


MANUSCRIPTS NEEDED 


A New Publication needs material of 
types. Send at once for information 
The Rejection Slip 


1725 Topango Bivd. Topanga, Calif. 


POETS: Send self-addressed stamped enve- 
© lope for PR'ZE PROGRAM. Quar- 
terly prizes $25; Poetry Book Contest, etc. You 
will receive also description of HELP YOURSELF 
HANDBOOKS ($1 each) containing 999 PLACES 
TO SEND POEMS. 

KALEIDOGRAPH, A National Mocazine of Poetry 
(Published monthly ey wes 1929. 25¢ a copy. 

a year 
624 N. Vernon Ave. Dallas 11, Texas 


My First Novel rrom page 10) 


At last, the final pages done and in the mail. 
The last revision finished ... . 

February! The first galleys arrived by air mail. 
My husband reading proof with me far into the 
night. More air mail. More galleys! 

Then a time of calm like that which comes 
when a gigantic wind has gone down. Nothing to 
do but wait. Wait, and wy to forget Madame 
Lucy and Rose Trenton. 

“They are done. Finished! They were not real 
people, at all. Get them out of your mind!” 

Just wait, I said to myself, until the first copies 
of the book arrive. My own copies of my first 
novel! Beautiful books in shiny jackets. The 
cut of Rose Trenton, in blue, white, and black 
on a maroon background. The Newel Post, 
straight from the presses, smelling so inky and 
new! Wait until then! 

I was not at home when they came. 

Poetic justice? I think so. The man whom the 
Prescotts had all but crowded out of the house 
had the fiendish glee of seeing them captured 
and bound securely between the covers of a book 
before I did! He called me long distance to 
relate the news. 

There it is. Now here is the secret; the for- 
mula: 

1. A rejection slip suggesting a novel. 

2. A quotation: “The greatest boon man has 
is the privilege of self-expression.” 

3. Have something to say in a novel and say it. 

4. A projection into characters and locale so 
strong that they become your good friends and 
neighbors. Their place becomes the place next 
door. 

5. Make a contact, who turns into a kind god- 
father for the book. 

6. Get my kind of publisher and editor. Co 
operate with them. Take their criticism. Follow 
their advice. Make that trip to New York! 

7. Have a sister who is an excellent typist, who 
is willing to give hours of her time from her 
own busy world, and who is willing to give up a 
perfectly good Christmas on your behalf. 

8. More than any of these things, be sure to 
have an understanding mate, who is tolerant. 
Then pitch in and work like . . . . you know 
what! 

That is how I sold my first novel—but fast! 


“Could we plen a reading course for a couple” 
going on their honeymoon?” 
AUTHOR & JOURNALIST 


REVISING $1.00 
@ 1000 words 
Po plus return 
postage. 
On Your Script 
| 
| 
| 
i| 
7 
$0 


‘ADEAS offers you, the reader and writer, an opportunity, for 
a few cents, to air your wares, from line to 50 words’ 
— Taboos? One: A&J asks that the lines here be in good 
Literary critics and agents, typists, stationers, and those 

who” ‘offer correspondence courses have found advertising space 
in Rates here run 9c a word for the 


the 
first insertion and 
deadline is the first 
dress correspondence 
ler. Col 


BOOKS, MAGAZINES, NEWSPAPERS 


THIS AD WORTH os gl Mail this and $1 for 
$2.40! You get 2 books 
“Formula for with Universal 
tions Chart; plus “Easy Money ig te 
Magnettes, for holding. erasure on type’ 
on stove, cig ete. 

left. Money returned ot sold out. Clover Co., 1504 rith 

St., Santa Monica, Calif. 

SECRET OF LOVE, CRIME and Western writing for the 
Comic Magazines. Compact course covers all taboos and 
tricks of the trade. Plus complete, published scene- 
model synopsis and fiction formulas. 

ine Send dollar bili to SCRIPT 
TECHNIQUES, 0. Box 5445, Tucson, Ari: 

ATTENTION BEGINNING WRITERS! Short Story Technique 
—Twenty-five Pointers and Sample First Page $1.00. No 
— A. C. McDonnell, 1729 Winnemac Ave., Chicago 


—_—o— 
——e COMPOSERS: Your name on a penny card brings 
list. Magdalene Kuhiman, 184 South Point Drive, 
Loke, 
—o— 


THE PLOT BOOK. Make your own. 
from published stories 
easier. 


Create original plots 
Makes 


Price, 


writing simpler, 

Writecraft Service, Gurnee 

AUTHOR’S EDITIONS under a reasonable plan. Send for 

brochure. Big Mountain Press, 2686 So. York, Denver 10, 


SEND $1 FOR CLASSIC of writing 
Smith’s “It’s The oan It’s Written.” In the same 
let, Mr. Smith's ne Versus E 
“Genius On NAb Row.” Send k or mo 
(currency at your own risk) to Lelond Press, 300 
Leland avenue, Chicago, 25, Illinois. 
THE JOY BEARER. Religious monthly ~~ 20c. 
$1.00 one year. Florence Schofield. , Wiscon- 


counsel: Henry Justin 


“TEN STEPS TO oe SUCCESS” oe! HOW you can 
write articles for ication. Details 
FREE. Will Herwell, ‘7016 Euclid, Cleveland 3, Ohio. 


—o— 

MASTER PLOT CHART supplies an unlimited number of 
original, salable plot outlines. $2 postpaid. Money back 
guarantee. Free! “Self-expression in Short Story: Writing” 
and “Plotting and Slanting Your Stories.” H. Crosby, 
Box 517, Miami (Miami University Br.) 46, Florido. 


PERSONALS 


i—Thot universal need. Join THE 
Write Charlotte Kay, 232 Harvard 
Wash. Postage, please. 
—o— 
What does ASTROLOGY say about YOUR writi ? 
Send complete birthplace data to HOROSCOPE, Box 
Hermosa Beach, California—$3.00. 


SOMEONE TO CARE. 
FRIENDSHIP CLUB. 
Ave., North, Seattle, 


MARKETS 


AUTHOR’S AGENTS & CRITICAL EXPERTS: oa 
compiled worki list that makes contacts Fifty 
cents. FOSTER, 1404 Esther Way, Fresno 5, Colt. 

CASH FOR YOUR RECIPES! Market List and How-To. 

$1.00. Grant, 1 24, F Mich. 
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“CARTOO! 


NISTS’ WEEKLY MARKET LETTER” Box 187, Lo 
Habra, Calif. & 


FREE SAMPLE 
N ORT gg grey SELL READILY. De- 
25¢. 1 Cash Markets for All Kinds 
of Poems 25c. Writers naan Box 1355, Lubbock, Tex. 
—o— 
SHORT FEATURES SELL QUICKLY. Where to get, how to 
. where to sell. 25¢, coin or stamps. Writecroft 
Service, 601 N. 


Fell Ave., Normal, ti. 


HERE TO = cartoons, stories, informo- 
Se, CHICAGO MARKET REVIEW, 7501-A, 


tion, 
Chicago 
o- 


FREE BOOK “50S Odd Successful Businesses.” Work home 
$250 week reported. Expect something odd! Pacific-150, 
Oceanside, California. 


OPPORTUNITIES 


(F YOU CAN COPY OR TRACE simple cartoons, you may 

earn up to $45.00 weekly, spare time, copying and 

ggg comic cartoons for advertisers. — 

Cartoon-Ad Service, Argyle 19, Wisc 

N MONEY WHILE HELPING other writers. If you would 

e to represent Author & Journalist —. your — 
friends, we can moke you a v attractive offer for 

<. few hours of pleasant work. AUTHOR & SOURNALIST, 

"Boulder, 

—o— 

“CASH Envelopes,” 25c! Abramo- 

witz, 1306 Hoe, Bronx, N. Y. 

WANT TO WRITE PROFESSIONALLY ond thereby sell os 
quickly as possible? Find answer my 9 this magazine, 
page 20. NATALIE NEWELL, Ghostwriter. 

YOUR Rape AND FULL ADDRESS on oa 
Stem made-to-order, only $1.00, Postpaid. 
627-4 Boker, San Francisco, Calif. 


Rubber 
Morey’s, 


SERVICES 


eg 1952 WALL CALENDAR. Shows you da‘ly HOW 
teach yourself to write. $1.00. STANARD NEWS 
SERVICE, Drawer J-1566, Chattanooga 1, Tennessee. 
EDITING, GHOSTWRITING, PROOFREADING, RESEARCH. 
Literary and scientific books, pamphlets, theses, articles. 
French, German, Dutch. Contacts abroad. 


van Walt, 92 Charles St., Annapolis, 


Dr. & Mrs. H. P. 
Md. 

HAWAII—FIRST-HAND: All the facts, settings described, 
anything you want to know. Aijr-mailed price quotes 
before we handle your job. Mason, 809 Ocean 
View Drive, Howaii. 

TEACH-YOURSELF WRITING COURSES & Books, new and 
used, bargain prices. W. Heideman, Dept. A, Casselberry, 
Fern Park, Fla. 

CARTOONING CHART — Shows How To Draw 100,000 
funny faces . . . illustrate your own articles. Tolent un- 
ee 25¢. Ross, 111-14 76th Ave., Forest Hills, 


—o— 

MELODIES GHOSTWRITTEN for your lyrics, $5.00. Lead 
sheet arrangement included. CONSTANCE CARNEY, 27 
_ Blinman, New London, Connecticut. 

ae FOR WRITERS. Reasonable. Paul’s Photos, 
02 Lakewood Ave., Chicago 13. 

MY FINISHED CARTOONS drawn to 
each. Mailed _flot on itiustrotion F. 
Brookside Rd.; Leavittsburg, Ohio. 

WANT TO WRITE RAY and thereby sell 
quickly as possible? Find answer my ad, this momnadies 
page 20. RRTALIE NEWELL, Ghostwriter. 

HELUSTRATE YOUR ARTICLES! Cartooning lesson, 10c. 
Proves you have talent. Jumbo size 25c. Ross, 111-14 
76th Avenue, Forest Hills, N. Y. 


et $1.00 


ADEAS 
. P. 
of the month preceding publication. Ad- 
j 
olo. 
| 
$1 


recently. We discussed scripts which 

are almost salable. He mourned the 

number of excellent manuscripts re- 
jected for minor defects in construction or 
technique. 


I DROPPED in on a well-known editor 


“Frank, we just don’t have the time or 
manpower to handle scripts which are not 
quite up to editorial standards,” he said. 


There, in a sentence, is the most pathet- 
ic side of writing. You, like many writ- 
ers, can be saved from rejections by send- 
ing me your manuscripts. If ready for 
sales, I’ll direct them into the most recep- 
tive channels. If not, my detailed Collabo- 
rative Criticism will point out where your 
work is lacking. REMEMBER, I KNOW 
WHAT THE EDITORS WANT! 


Don't keep making mistakes which are 
costing you editors’ checks. Send a script 
today! 


REVISION SERVICE — If you've revised 
your book( or article or story) so often 
that you’ve lost your objectivity or you do 
not have the time to revise, I will re-build 
your script eliminating the flaws in tech- 
nique so objectionable to editors. Write 
me about your book and your particular 
problem. I'll reply promptly. 


POETS! | am at present the only major 
agent offcring qualified poetry criticism, 
sales service and/or marketing suggestions. 
Rates: $1. per page (with a maximum of 
20 lines to a page)—minimum fee per 
poem $3. Books of poetry, reading and 
market appraisal, $10. 


RATES FOR READING AND/OR DETAILED CONSTRUCTIVE CRITICISM OF SHORT STORIES, ARTICLES, 
$1 per 1,000 words or fraction thereof—minimum fee per script $5. Enclose fee with each manuscript. 
Reading and Criticism fee always refunded on sale of manuscript. MARKET APPRAISAL CHARGE FOR 


PROFESSIONALS: 10% commission on sales if you are selling regularly to national magazines or if you've 


placed a book with a major company within the last two years. No reading 


details before sending material. 


fees but please write full 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 


IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, titerory 


55 West 42nd Street, New York 18, New York 


tu Editor 44 
Speaks His! 
\, 


